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PhD
2014-2019

MSc
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AKDENIZ UNIVERSITY
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Thesis Title: The impact of perceived social media marketing activities on
brand equity and purchase intentions: An investigation regarding
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Thesis Supervisor: Prof. Dr. Eyyup YARAS
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PROFESSIONAL EMPLOYMENT

2013-2015 Fibabanka, Antalya, Financial Services Manager

2012-2013 TEB NV —JV BNP PARIBAS, Amsterdam, Analyst

2010 Young&Rubicam “Reklam Evi” Advertising Agency, Trainee
Copywriter

2010 Ajans Medya & John Brown, Copywriter

2009 Thyssenkrup, Human Resources Department, Trainee

2007 Limak Arcadia Hotel, Sales & Marketing Department, Trainee

LANGUAGES

English — 96,25 (YDS)

German — B1

GRANTS & PROJECTS & SCHOLARSHIPS

2017 German Academic Exchange Service (DAAD) Scholarship.

International Project, Co-Coordinator and Trainer — European Union Erasmus+ Funded
“IDEANNOVASHIP” Social Entrepreneurship Project, 12.06.2016-30.02.2018.
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Academic Articles

International Journal Articles (SSCI)

Turung, O. and Karayalgin, C. (2024). Bridging brand parity with insights regarding consumer
behavior. Economics, 18(1), 20220054.

International Journal Articles (Other Peer Reviewed)

Karayalgin, C. (2021). An evaluation of impact of advertising intensity on entry mode choice.
Antalya Bilim University International Journal of Social Sciences, 2(2), 118-126.

Karayalg¢in, C. (2020). Comparative analysis of three empirical studies regarding new product
development/success, Antalya Bilim University International Journal of Social Sciences,
1(2), 5-14.
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Business Innovation and Governance, 3(2), 155-160.
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Policy, 2(1), 43-57.

Ulakbim TR Dizin Articles

Karayal¢in, M. ve Karayal¢in, C. (2017). Avrupa Birligi Adalet Divani’nin Ving Karar1
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Universitesi Hukuk Fakiiltesi Dergisi, 5(10), 41-65.

International Book Chapters
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and Economics Perspectives, Springer International Publishing, 129-136.
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Nobel Bilimsel, 199-227.

.....

Pazarlama Siirecleri, Nobel Bilimsel, 225-248.
Proceedings of International Congress

Karayalgin, C. (2023). Investigating the current position of brand extension in recent literature.
Atlas 10" International Social Sciences Congress, March 2023, Konya, Turkey.
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Karayalgin, C. (2021). Neuromarketing: An evaluation regarding marketing field. 35" EBES
Congress, March 2023, Rome, Italy.
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Reviewer, Journal of Research in Interactive Marketing (SSCI).
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Reviewer, Adkdeniz IIBF Journal (TR Dizin)

Reviewer, Journal of Strategic Management Research (Other International)
Reviewer, ABU International Journal of Social Sciences (Other International)
Assistant Editor, ABU International Journal of Social Sciences (Other International)
Completed Master Thesis Supervision
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Isletme Yiiksek Lisans Programu.
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Development and the Moderating Role of Emotional Intelligence: An Exploratory Study on the
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