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1. YIL /1. YEAR
1. YARIYIL / 1. SEMESTER
TRM 1001 — TURIZME GIiRIiS (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm kavramini, turizmin temel 6zelliklerini ve sektoriin genel yapisini kavramalarimi
amaglamaktadir. Ders kapsaminda turizme iligkin temel kavramlar, turizmin tarihsel geligimi, turizm hareketlerini
etkileyen unsurlar, turizm isletmeleri, destinasyonlar ve turizmin ekonomik, sosyal, kiiltiirel ve gevresel boyutlar
genel hatlariyla ele alinmaktadir. Ogrenciler, turizm sisteminin isleyisini ve turizm sektdriiniin farkli bilesenleri
arasindaki iliskileri temel diizeyde degerlendirme becerisi kazanmaktadir.

TRM 1001 — INTRODUCTION TO TOURISM (3 Theoretical / 3 Credits):

This course aims to help students understand the concept of tourism, its fundamental characteristics, and the overall
structure of the industry. The course covers basic concepts related to tourism, the historical development of tourism, factors
influencing tourism movements, tourism businesses, destinations, and the economic, social, cultural, and environmental
dimensions of tourism in general terms. Students gain the ability to evaluate the functioning of the tourism system and the
relationships between the various components of the tourism sector at a basic level.

TRM 1015 - DUNYA DESTINASYONLARI (2 Teorik / 2 Kredi):

Bu ders, dgrencilerin diinyadaki farkli turizm destinasyonlarini genel cografi, kiiltiirel ve turistik 6zellikleriyle
tanimalarini amaglamaktadir. Ders kapsaminda farkli kitalarda yer alan 6nemli turizm bdlgeleri, destinasyonlarin
sahip oldugu dogal, kiiltiirel ve tarihi ¢ekicilikler ile bu destinasyonlarin turizm hareketleri igindeki yeri genel
cercevede ele almmaktadir. Ogrenciler, diinya destinasyonlarmi temel o6zellikleri bakimmdan tanima, farkl
destinasyon tiirlerini ayirt etme ve turizm potansiyelini genel diizeyde degerlendirme becerisi kazanmaktadir.

TRM 1015 - WORLD DESTINATIONS (2 Theoretical / 2 Credits):

This course aims to help students identify different tourism destinations around the world based on their general
geographic, cultural, and tourist attractions. The course covers major tourism regions across different continents,
examining the natural, cultural, and historical attractions of these destinations, as well as their role within the
broader tourism landscape. Students will develop the ability to identify world destinations based on their
fundamental characteristics, distinguish between different types of destinations, and evaluate tourism potential at a
general level.

TRM 1017 — TURIZMDE ILETiSiM STRATEJILERI (2 Teorik / 2 Kredi):

Bu ders, dgrencilerin iletisim kavramini, iletisim siirecinin temel bilesenlerini ve turizm sektoriinde etkili iletigimin
onemini kavramalarini amaglamaktadir. Ders kapsaminda dinleme, konusma, geri bildirim, soru sorma, sozlii ve
sOzsiiz iletisim, beden dili, algi, tutum, kisilik farkliliklar, kiiltiirel farkliliklar ve iletisim problemlerinin ¢ézimii
ele alinmaktadir. Ayrica misafir iliskileri, profesyonel yasamda iletisim, grup i¢i iletisim ve etkili sunum yapma
siiregleri turizm sektorii baglaminda incelenmektedir. Ogrenciler, farkli kiiltiirlerden gelen bireylerle etkili iletisim
kurma, iletisim sorunlarini analiz etme ve turizm igletmelerinde uygun iletisim stratejileri gelistirme becerisi
kazanmaktadir.



TRM 1017 - COMMUNICATION STRATEGIES IN TOURISM (2 Theoretical / 2 Credits):

This course aims to help students understand the concept of communication, the fundamental components of the
communication process, and the importance of effective communication in the tourism industry. The course covers
listening, speaking, giving feedback, asking questions, verbal and nonverbal communication, body language,
perception, attitudes, personality differences, cultural differences, and the resolution of communication problems.
Additionally, guest relations, communication in professional settings, intra-group communication, and effective
presentation skills are examined within the context of the tourism sector. Students gain the ability to communicate
effectively with individuals from different cultures, analyze communication issues, and develop appropriate
communication strategies for tourism businesses.

TRM 1019 — YENILIiKCi TURIZM TEKNOLOJILERI (2 Teorik 1 Uygulama / 3 Kredi):

Bu ders, 6grencilerin turizm sektdriinde teknolojik geligsmelerin kullanim alanlarint ve bu gelismelerin turizm
isletmeleri ile turist deneyimleri iizerindeki etkilerini genel diizeyde kavramalarini amaglamaktadir. Ders
kapsaminda turizmde dijitallesme, teknolojik yenilikler, ¢cevrim i¢i uygulamalar, dijital hizmet siiregleri ve turizm
isletmelerinde teknoloji kullanimma iligkin temel konular ele almmaktadir. Uygulama boyutu araciligiyla
Ogrenciler, turizm teknolojilerinin sektdrel isleyise katkisini degerlendirme ve yenilik¢i uygulamalar: temel
diizeyde yorumlama becerisi kazanmaktadir.

TRM 1019 — INNOVATIVE TOURISM TECHNOLOGIES (2 Theory, 1 Practice / 3 Credits):

This course aims to provide students with a general understanding of the applications of technological
advancements in the tourism sector and their impact on tourism businesses and the tourist experience. The course
covers fundamental topics such as digitalization in tourism, technological innovations, online applications, digital
service processes, and the use of technology in tourism businesses. Through practical applications, students develop
the ability to evaluate the contribution of tourism technologies to the sector’s operations and to interpret innovative
applications at a foundational level.

#%% 201 — ALAN SECMELI DERS — YABANCI DIiL 1 (3 Teorik / 3 Kredi):

Bu ders Grup-3 Modern Diller dersi kapsaminda Ispanyolca, Almanca, Cince ve Rusca derslerinden olusmaktadir.
Ilgili derslerin icerikleri en asagidadir.

*%% 201 — AREA ELECTIVE COURSE - FOREIGN LANGUAGE 1 (3 Theoretical / 3 Credits):

This course consists of Spanish, German, Chinese, and Russian classes as part of the Group 3 Modern Languages
course. The course descriptions are listed below.

HIST 101 -ATATURK iLKE VE iINKILAPLARI I (2 Teorik / 2 Kredi):

Bu ders, Osmanli Imparatorlugu’nun son déneminden Tiirkiye Cumhuriyeti’nin kurulus siirecine uzanan tarihsel
gelismeleri ele almaktadir. Ders kapsaminda Tiirkiye Cumbhuriyeti’nin laik ve iiniter bir ulus-devlet olarak
kurulusuna zemin hazirlayan siyasal, sosyal ve kiiltiirel gelismeler; Milli Miicadele siireci, Atatiirk¢ili diisiincenin
temel kavramlari ve Tiirk Devrimi’nin tarihsel arka plani incelenmektedir. Ogrenciler, tarihsel olaylar1 neden-
sonug iligkisi i¢inde degerlendirme, farkli bakig agilarint analiz etme ve Cumhuriyet’in kurulus siirecini tarihsel
baglami iginde yorumlama becerisi kazanmaktadir.

HIST 101 - ATATURK'S PRINCIPLES AND REVOLUTION HISTORY I (2 Theoretical / 2 Credits):

This course examines the historical developments spanning from the final period of the Ottoman Empire to the
founding of the Republic of Turkey. The course explores the political, social, and cultural developments that laid
the groundwork for the establishment of the Republic of Turkey as a secular and unitary nation-state; the War of
Independence; the fundamental concepts of Atatiirkist thought; and the historical background of the Turkish
Revolution. Students develop the ability to evaluate historical events within a cause-and-effect framework,
analyze different perspectives, and interpret the process of the Republic’s establishment within its historical
context.



TURK 101 - TURK DILi I (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin Tiirkgenin diinya dilleri arasindaki yerini, tarihsel gelisimini ve temel yap1 ozelliklerini
kavramalarini amaglamaktadir. Ders kapsaminda diinya dil gruplari, Tiirk¢enin bu gruplar i¢indeki konumu, Tiirk
dilinin tarihi donemleri, temel dil bilgisi kurallari, kelime tiirleri, cimle yapisi, yazim kurallari, noktalama ve sozlii-
yazili anlatim bigimleri ele alinmaktadir. Ogrenciler, Tiirk¢eyi dogru, etkili ve kurallara uygun bigimde kullanma;
yazil1 ve sozlii anlatim becerilerini gelistirme ve metinleri dil bakimindan degerlendirme becerisi kazanmaktadir.

TURK 101 — TURKISH LANGUAGE I (2 Theoretical / 2 Credits):

This course aims to help students understand Turkish’s place among the world’s languages, its historical
development, and its fundamental structural features. The course covers world language families, Turkish’s
position within these families, the historical periods of the Turkish language, basic grammar rules, parts of speech,
sentence structure, spelling rules, punctuation, and forms of oral and written expression. Students will gain the
ability to use Turkish correctly, effectively, and in accordance with the rules; develop their oral and written
communication skills; and acquire the ability to evaluate texts from a linguistic perspective.

TRM 1021 — ILERI iINGILIiZCE I (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Ingilizce dil becerilerini akademik ve mesleki baglamda gelistirmelerini amaglamaktadar.
Ders kapsaminda okuma, yazma, dinleme ve konusma becerilerinin gelistirilmesine yonelik ¢aligmalar ile turizm
ve konaklama alanma iliskin temel mesleki dil kullanimlari genel hatlariyla ele alinmaktadir. Ogrenciler,
Ingilizceyi akademik ve profesyonel ortamlarda daha etkili kullanma, turizm alanindaki temel metinleri anlama ve
mesleki iletisim siireglerinde kendilerini daha dogru ifade etme becerisi kazanmaktadir.

TRM 1021 - ADVANCED ENGLISH I (3 Theoretical / 3 Credits):

This course aims to help students develop their English language skills in academic and professional contexts. The
course covers activities designed to improve reading, writing, listening, and speaking skills, as well as an overview
of basic professional language usage in the tourism and hospitality sectors. Students gain the ability to use English
more effectively in academic and professional settings, understand basic texts in the field of tourism, and express
themselves more accurately in professional communication contexts.



1. YIL /1. YEAR
2. YARIYIL / 2. SEMESTER
TRM 1014 — CAGDAS YONETIM YAKLASIMLARI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin ¢agdas isletmelerde kullanilan temel yonetim yaklasimlarini ve bu yaklasimlarin yonetim
stireclerindeki 6nemini kavramalarini amaglamaktadir. Ders kapsaminda kriz yonetimi, dis kaynak kullanimi,
kiyaslama, miisteri iligkileri yonetimi, personel gii¢lendirme, degisim yonetimi, siireg yonetimi ve kalite yonetimi
gibi cagdas yonetim kavramlar ele almmaktadir. Ogrenciler, modern ydnetim cevresini degerlendirme, farkli
kosullara uygun yonetim stratejilerini yorumlama ve ¢agdas yonetim yaklasimlarini turizm ve hizmet isletmeleri
baglaminda analiz etme becerisi kazanmaktadir.

TRM 1014 - CONTEMPORARY MANAGEMENT APPROACHES (3 Theoretical / 3 Credits):

This course aims to help students understand the fundamental management approaches used in modern businesses
and the importance of these approaches in management processes. The course covers contemporary management
concepts such as crisis management, outsourcing, benchmarking, customer relationship management, employee
empowerment, change management, process management, and quality management. Students develop the ability to
evaluate the modern management environment, interpret management strategies appropriate for different
conditions, and analyze contemporary management approaches within the context of tourism and service
businesses.

TRM 1016 —- TURIZMDE GUVENLIK, SANIiTASYON VE RiSK YONETIMI (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin turizm isletmelerinde giivenlik, sanitasyon ve risk yonetimine iliskin temel kavramlar1 genel
diizeyde kavramalarini amaglamaktadir. Ders kapsaminda konaklama, yiyecek-icecek ve diger turizm
isletmelerinde karsilasilabilecek giivenlik riskleri, hijyen ve sanitasyon uygulamalari, is saglig1 ve giivenligi, acil
durum siirecleri ve risklerin Snlenmesine yonelik temel yaklagimlar ele alinmaktadir. Ogrenciler, turizm
isletmelerinde giivenli ve saglikli hizmet ortaminin 6nemini degerlendirme, olasi riskleri tanima ve risk yonetimi
stireclerine iliskin temel farkindalik kazanma becerisi gelistirmektedir.

TRM 1016 — SAFETY, SANITATION, AND RISK MANAGEMENT in TOURISM (2 Theoretical / 2
Credits):

This course aims to provide students with a general understanding of the basic concepts related to safety, sanitation,
and risk management in tourism businesses. The course covers safety risks that may be encountered in
accommodation, food and beverage, and other tourism businesses, as well as hygiene and sanitation practices,
occupational health and safety, emergency procedures, and basic approaches to risk prevention. Students develop
the ability to assess the importance of a safe and healthy service environment in tourism businesses, identify
potential risks, and gain a basic understanding of risk management processes.

TRM 1018 - OTEL OPERASYON YONETIMI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin otel, tatil koyii ve farkli konaklama isletmelerinin operasyonel ve yonetsel yapisin
kavramalarini amaglamaktadir. Ders kapsaminda konaklama endiistrisinin gelisimi, siniflandirilmasi, sahiplik
yapilari, giincel sektor egilimleri ve otel organizasyon yapilar1 ele alinmaktadir. Ayrica 6n biiro, kat hizmetleri,
satis ve pazarlama, insan kaynaklari, yiyecek-igecek ve finans gibi temel departmanlarin gorevleri ve birbirleriyle
koordinasyonu incelenmektedir. Ogrenciler, misafir hizmetleri, miisteri memnuniyeti, sikdyet yonetimi, gelir
yonetimi, doluluk orani, ADR ve RevPAR gibi temel operasyonel gostergeleri degerlendirerek konaklama
isletmelerinin etkin yonetimine iligkin analitik ve mesleki beceriler kazanmaktadir.

TRM 1018 — LODGING OPERATIONS MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to help students understand the operational and managerial structure of hotels, resorts, and various
other lodging establishments. The course covers the development of the lodging industry, its classification,



ownership structures, current industry trends, and hotel organizational structures. Additionally, the course examines
the roles and coordination of key departments such as front office, housekeeping, sales and marketing, human
resources, food and beverage, and finance. By evaluating key operational metrics such as guest services, customer
satisfaction, complaint management, revenue management, occupancy rate, ADR, and RevPAR, students develop
analytical and professional skills related to the effective management of hospitality businesses.

#%% 202 - ALAN SECMELI DERS — YABANCI DIL II (3 Teorik / 3 Kredi):

Bu ders Grup-3 Modern Diller dersi kapsaminda Ispanyolca, Almanca, Cince ve Rusca derslerinden olusmaktadir.
Ilgili derslerin icerikleri en asagidadir.

*%% 202 — AREA ELECTIVE COURSE - FOREIGN LANGUAGE II (3 Theory / 3 Credits):

This course consists of Spanish, German, Chinese, and Russian classes as part of the Group 3 Modern Languages
course. The course descriptions are listed below.

TURK 101 - TURK DILIi IT (2 Teorik / 2 Kredi):

Bu ders, dgrencilerin Tiirk dilinin yap1 6zelliklerini ve isleyis diizenini daha ileri diizeyde kavramalarini, yazili ve
sozIil anlatim becerilerini gelistirmelerini amacglamaktadir. Ders kapsaminda imla ve noktalama kurallari,
kompozisyon yazma yontemleri, anlatim 6zellikleri, anlatim bozukluklari, deyimlerin dogru kullanimi, anlatim
bigimleri, sozlii anlatim tiirleri ve yazili anlatim tiirleri ele alinmaktadir. Ogrenciler, Tiirkceyi acik, duru, sade ve
etkili bicimde kullanma; akademik ve mesleki yasamda dogru yazili ve sozli iletisim kurma becerisi
kazanmaktadir.

TURK 101 — TURKISH LANGUAGE II (2 Theoretical / 2 Credits):

This course aims to help students gain a deeper understanding of the structural features and functional mechanisms
of the Turkish language and to develop their written and oral communication skills. The course covers spelling
and punctuation rules, composition writing methods, stylistic features, stylistic errors, the correct use of idioms,
forms of expression, types of oral expression, and types of written expression. Students gain the ability to use
Turkish clearly, concisely, simply, and effectively, as well as the skill to communicate accurately in both written
and oral forms in academic and professional settings.

HIST 101 - ATATURK iLKE VE INKILAPLARI II (2 Teorik / 2 Kredi):

Bu ders, Tiirkiye Cumhuriyeti’nin kurulusundan sonra gergeklestirilen inkilaplart ve Atatiirk ilkelerinin tarihsel,
siyasal ve toplumsal anlamini ele almaktadir. Ders kapsaminda Cumhuriyet’in temel nitelikleri, ¢agdaslasma
stireci, laiklik, ulus-devlet anlayisi, Atatiirk¢ii diisiince sistemi ve Tiirk Devrimi’nin gliniimiiz Tiirkiye’si agisindan
onemi incelenmektedir. Ogrenciler, Cumhuriyet’in temel ilkelerini cagdaslik, akil ve bilim gercevesinde
degerlendirme; tarihsel gelismeleri giincel toplumsal sorunlarla iligskilendirme becerisi kazanmaktadir.

HIST 101 - ATATURK'S PRINCIPLES AND REVOLUTION HISTORY II (2 Theoretical / 2 Credits):

This course examines the reforms implemented following the founding of the Republic of Turkey and the
historical, political, and social significance of Atatiirk’s principles. The course explores the fundamental
characteristics of the Republic, the process of modernization, secularism, the concept of the nation-state, the
system of Atatiirkist thought, and the importance of the Turkish Revolution for contemporary Turkey. Students
develop the ability to evaluate the fundamental principles of the Republic within the framework of modernity,
reason, and science, and to relate historical developments to current social issues.

TRM 1021- iLERI iINGILIiZCE II (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin Ingilizce dil becerilerini akademik, mesleki ve Kkiiltiirleraras: iletisim baglaminda
gelistirmelerini amaglamaktadir. Ders kapsaminda okuma, yazma, dinleme ve konusma becerilerinin biitlinciil
bicimde giiclendirilmesine yonelik ¢aligsmalar ile turizm ve konaklama alaninda kullanilan mesleki ifadeler genel
hatlariyla ele alinmaktadir. Ogrenciler, ingilizceyi akademik ve profesyonel ortamlarda daha etkili kullanma,
turizm alanindaki metinleri anlama, sozlii ve yazil iletisim siire¢lerinde kendilerini daha dogru ifade etme ve



uluslararasi turizm ortamlarinda temel iletisim becerilerini gelistirme imkani1 kazanmaktadir.
TRM 1021- ADVANCED ENGLISH II (3 Theoretical / 3 Credits):

This course aims to help students develop their English language skills in the context of academic, professional,
and intercultural communication. The course includes activities designed to holistically strengthen reading,
writing, listening, and speaking skills, while also providing an overview of professional terminology used in the
tourism and hospitality sectors. Students gain the opportunity to use English more effectively in academic and
professional settings, understand texts in the tourism sector, express themselves more accurately in both oral and
written communication, and develop basic communication skills in international tourism environments.

NAE 1000 — ALAN DISI SECMELI DERS (3 Teorik / 3 Kredi):

NAE 1000 - NON-AREA ELECTIVE COURSE (3 Theoretical / 3 Credits):



2. YIL/2. YEAR
3. YARIYIL /3. SEMESTER
TRM 2011 — YIYECEK VE ICECEK YONETIMI (2 Teorik / 2 Kredi):

Bu ders, dgrencilerin yiyecek ve icecek isletmelerinin temel yapisini, isleyisini ve yonetim siireglerini genel
diizeyde kavramalarin1 amaclamaktadir. Ders kapsaminda yiyecek-icecek sektoriiniin temel ozellikleri, isletme
tiirleri, hizmet siirecleri, menii, satin alma, {iretim, servis, maliyet kontrolii, hijyen ve miisteri memnuniyeti gibi
konular genel hatlariyla ele alinmaktadir. Ogrenciler, yiyecek ve icecek operasyonlarinin turizm isletmeleri igindeki
yerini degerlendirme, temel yonetim siireglerini tanima ve hizmet kalitesine iligkin temel farkindalik geligtirme
becerisi kazanmaktadir.

TRM 2011 — FOOD AND BEVERAGE MANAGEMENT (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the basic structure, operations, and
management processes of food and beverage establishments. The course covers the basic characteristics of the food
and beverage industry, types of establishments, service processes, menus, purchasing, production, service, cost
control, hygiene, and customer satisfaction, among other topics. Students will develop the ability to assess the role
of food and beverage operations within tourism businesses, recognize basic management processes, and cultivate a
fundamental awareness of service quality.

TRM 2013 — TURIZM OPERASYON YAZILIMLARI (3 Uygulama / 2 Kredi):

Bu ders, 6grencilerin turizm isletmelerinde kullanilan operasyon yazilimlarini ve bu yazilimlarin sektorel siireglere
entegrasyonunu uygulamali olarak kavramalarini amaglamaktadir. Ders kapsaminda incoming seyahat
acentelerinde sozlesme girisi, 6zel teklif ve aksiyon yOnetimi, rezervasyon siiregleri ve transfer operasyonlari ele
almmaktadir. Ayrica konaklama igletmelerinde kullanilan otel yonetim sistemleri tizerinden 6n biiro islemleri, grup
rezervasyonlari, satig-pazarlama ve miisteri iligkileri yonetimi uygulamalar1 incelenmektedir. Ogrenciler, turizm
isletmelerinde kullanilan dijital araglarin temel islevlerini tanima, rezervasyon ve operasyon siireclerini profesyonel
standartlara uygun sekilde yiiriitme ve miisteri/veri yonetimi siireglerini degerlendirme becerisi kazanmaktadir.

TRM 2013 — TOURISM OPERATIONS SOFTWARE (3 Practical / 2 Credits):

This course aims to provide students with a practical understanding of the operational software used in tourism
businesses and how this software integrates with industry processes. The course covers contract entry, special offer
and action management, reservation processes, and transfer operations in incoming travel agencies. Additionally,
the course examines front desk operations, group reservations, sales and marketing, and customer relationship
management applications through hotel management systems used in accommodation businesses. Students gain the
ability to recognize the basic functions of digital tools used in tourism businesses, conduct reservation and
operational processes in accordance with professional standards, and evaluate customer and data management
processes.

TRM 2015 - PAZARLAMA ILKELERI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin modern pazarlamanin temel kavramlarini, ilkelerini ve uygulama alanlarini kavramalarimi
amaclamaktadir. Ders kapsaminda miisteri degeri yaratma, miisteri memnuniyeti, pazarlama siireci, pazar ve
miisteri ihtiyaclarinin analizi, tiiketici davraniglari, pazar bolimlendirme, hedefleme, konumlandirma ve pazarlama
karmasi elemanlar1 olan iirtin, fiyat, dagitim ve tutundurma konular1 ele alinmaktadir. Ayrica pazarlamada etik,
sosyal sorumluluk ve siirdiiriilebilirlik konular1 turizm ve konaklama sektorii 6rnekleriyle iligkilendirilmektedir.
Ogrenciler, pazarlama kararlarmi analiz etme, pazarlama stratejilerini degerlendirme ve farkli sektdrlerdeki
pazarlama uygulamalarini temel pazarlama ilkeleri ¢ergevesinde yorumlama becerisi kazanmaktadir.

TRM 2015 — PRINCIPLES OF MARKETING (3 Theoretical / 3 Credits):

This course aims to help students understand the fundamental concepts, principles, and applications of modern



marketing. The course covers topics such as creating customer value, customer satisfaction, the marketing process,
analysis of market and customer needs, consumer behavior, market segmentation, targeting, positioning, and the
elements of the marketing mix: product, price, distribution, and promotion. Additionally, topics such as ethics,
social responsibility, and sustainability in marketing are discussed in relation to examples from the tourism and
hospitality sectors. Students develop the ability to analyze marketing decisions, evaluate marketing strategies, and
interpret marketing practices across different sectors within the framework of fundamental marketing principles.

TRM 2017 - ORGUTSEL DAVRANIS (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin orgiitlerde birey, grup ve yonetim siireglerine iligskin temel kavramlari genel diizeyde
kavramalarin1 amaglamaktadir. Ders kapsaminda bireysel farkliliklar, tutumlar, algi, motivasyon, liderlik, iletigim,
grup dinamikleri, orgiit kiltiiri, catisma, stres ve degisim gibi Orgiitsel davranisla iligkili temel konular ele
almmaktadir. Ogrenciler, ¢alisan davramslarim ve orgiit ici iliskileri anlamlandirma, is ortaminda ortaya
cikabilecek yonetsel ve kigilerarasi durumlari degerlendirme ve turizm isletmelerinde etkili ¢aligma ortamlarinin
onemine iliskin farkindalik gelistirme becerisi kazanmaktadir.

TRM 2017 - ORGANIZATIONAL BEHAVIOR (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the fundamental concepts related to
individual, group, and management processes within organizations. The course covers key topics related to
organizational behavior, including individual differences, attitudes, perception, motivation, leadership,
communication, group dynamics, organizational culture, conflict, stress, and change. Students will develop the
ability to interpret employee behavior and internal organizational relationships, evaluate managerial and
interpersonal situations that may arise in the workplace, and gain an awareness of the importance of effective work
environments in tourism businesses.

TRM 2019 — FINANSAL MUHASEBE (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin finansal muhasebenin temel kavramlarini ve isletmelerde muhasebe bilgisinin kullanimini
genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda muhasebenin temel ilkeleri, hesap kavrami,
muhasebe kayit diizeni, gelir ve giderlerin izlenmesi, varlik ve kaynak yapisi, bilango, gelir tablosu ve temel
finansal tablolar genel hatlartyla ele alinmaktadir. Ogrenciler, isletmelerin finansal durumunu temel diizeyde
yorumlama, muhasebe bilgilerinin karar alma siireclerindeki 6nemini anlama ve turizm isletmelerinde finansal
kayitlarin iglevine iliskin farkindalik kazanma becerisi gelistirmektedir.

TRM 2019 — FINANCIAL ACCOUNTING (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the fundamental concepts of financial
accounting and the application of accounting knowledge in business. The course covers the basic principles of
accounting, the concept of accounts, the accounting recording system, the tracking of revenues and expenses, the
structure of assets and liabilities, the balance sheet, the income statement, and basic financial statements. Students
develop the ability to interpret the financial condition of businesses at a basic level, understand the importance of
accounting information in decision-making processes, and gain awareness of the role of financial records in
tourism businesses.

TRM 2021 - KULTUR ROTALARI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin kiiltiir rotalar1 kavramini ve kiiltlir rotalarinin turizm, kiiltiirel miras ve destinasyon gelisimi
acisindan onemini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda kiiltlirel miras, rota planlama,
tematik turizm gilizergdhlari, yerel degerlerin turizmle iliskilendirilmesi, ziyaret¢i deneyimi ve kiiltiir rotalarinin
destinasyonlara katkis1 gibi konular genel hatlariyla ele alinmaktadir. Ogrenciler, kiiltiir rotalarinin turizm iiriinleri
icindeki yerini degerlendirme, farkli kiiltiirel degerlerin rota mantig1 i¢inde nasil sunulabilecegini anlama ve
kiiltiirel miras odakli turizm yaklasimlarina iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 2021 — CULTURAL ROUTES (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the concept of cultural routes and their
importance in terms of tourism, cultural heritage, and destination development. The course broadly covers topics



such as cultural heritage, route planning, thematic tourism itineraries, linking local values to tourism, the visitor
experience, and the contribution of cultural routes to destinations. Students will develop the ability to assess the
role of cultural routes within tourism products, understand how different cultural values can be presented within
the logic of a route, and gain a basic awareness of cultural heritage-focused tourism approaches.

#%% 301 — ALAN SECMELI DERS — YABANCI DIL III (3 Teorik / 3 Kredi):

Bu ders Grup-3 Modern Diller dersi kapsaminda Ispanyolca, Almanca, Cince ve Rusca derslerinden olusmaktadir.
Ilgili derslerin icerikleri en asagidadir.

*%* 301 — AREA ELECTIVE COURSE - FOREIGN LANGUAGE III (3 Theory / 3 Credits):

This course consists of Spanish, German, Chinese, and Russian classes as part of the Group 3 Modern Languages
course. The course descriptions are listed below.



2. YIL /2. YEAR
4. YARIYIL / 4. SEMESTER
TRM 2012 — SAGLIK TURIZMIi (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin saglik turizmi kavramini, saglik turizminin temel tiirlerini ve turizm sektorii i¢indeki yerini
genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda medikal turizm, termal turizm, wellness turizmi,
yasl ve engelli turizmi gibi saglik turizmiyle iligkili temel alanlar genel hatlariyla ele alinmaktadir. Ayrica saglik
turizmi hizmetlerinin destinasyonlar, konaklama isletmeleri, seyahat aracilar1 ve ziyaret¢i deneyimi agisindan
onemi degerlendirilmektedir. Ogrenciler, saglik turizminin gelisimini, temel paydaslarmi ve turizm isletmeleri
acisindan sundugu firsatlar1 genel ¢ergevede degerlendirme becerisi kazanmaktadir.

TRM 2012 - HEALTH TOURISM (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the concept of health tourism, its main types,
and its role within the tourism sector. The course covers key areas related to health tourism, such as medical
tourism, thermal tourism, wellness tourism, and tourism for the elderly and people with disabilities, in broad terms.
Additionally, the importance of health tourism services is evaluated in terms of destinations, accommodation
providers, travel agencies, and the visitor experience. Students develop the ability to assess the development of
health tourism, its key stakeholders, and the opportunities it presents for tourism businesses within a general
framework.

TRM 2014 - MALIYET YONETIMIi VE SATIN ALMA (2 Teorik /1 Pratik / 3 Kredi):

Bu ders, dgrencilerin yiyecek-igecek isletmelerinde maliyet yonetimi, satin alma ve karhlik iligkisini kavramalarini
amaglamaktadir. Ders kapsaminda hammadde temininden servise kadar uzanan siirecte satin alma, depolama,
iretim, servis ve ig giicii maliyetleri ele alinmaktadir. Ayrica maliyet ve satig kavramlari, maliyet-kar iligkisi,
maliyet-hacim-kar analizi, regete maliyetlendirme, satis fiyat1 hesaplama, satin alma arastirmasi ve temel kontrol
yaklagimlari incelenmektedir. Ogrenciler, yiyecek, igecek ve is giicii maliyetlerini temel diizeyde hesaplama,
kontrol etme ve maliyet yonetimi kararlarini isletme karlilig1 agisindan degerlendirme becerisi kazanmaktadir.

TRM 2014 — COST MANAGEMENT AND PURCHASING (2 Theoretical / 1 Practical / 3 Credits):

This course aims to help students understand the relationship between cost management, purchasing, and
profitability in food and beverage establishments. The course covers purchasing, storage, production, service, and
labor costs throughout the process, from raw material procurement to service. Additionally, the course examines
cost and sales concepts, the cost-profit relationship, cost-volume-profit analysis, recipe costing, sales price
calculation, purchasing research, and basic control approaches. Students gain the ability to calculate and control
food, beverage, and labor costs at a basic level, as well as evaluate cost management decisions in terms of business
profitability.

TRM 2018 — SURDURULEBILIR TURIZM (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin siirdiiriilebilir turizm kavramini ve turizmin gevresel, ekonomik ve sosyo-kiiltiirel etkileriyle
iliskisini genel diizeyde kavramalarini amacglamaktadir. Ders kapsaminda siirdiiriilebilirlik ilkeleri, turizm
faaliyetlerinin dogal ve kiiltiirel kaynaklar tizerindeki etkileri, yerel toplum, destinasyon ydnetimi, sorumlu turizm
uygulamalar1 ve siirdiiriilebilir turizm planlamasia iliskin temel yaklasimlar ele alinmaktadir. Ogrenciler, turizm
gelisimini siirdiiriilebilirlik bakis agisiyla degerlendirme, turizm faaliyetlerinin olasi etkilerini yorumlama ve daha
sorumlu turizm uygulamalarina iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 2018 — SUSTAINABLE TOURISM (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the concept of sustainable tourism and its
relationship to the environmental, economic, and socio-cultural impacts of tourism. The course covers sustainability
principles, the impacts of tourism activities on natural and cultural resources, local communities, destination



management, responsible tourism practices, and fundamental approaches to sustainable tourism planning. Students
will develop the ability to evaluate tourism development from a sustainability perspective, interpret the potential
impacts of tourism activities, and cultivate a basic awareness of more responsible tourism practices.

TRM 2020 — TURIZM ARASTIRMALARI VE VERI ANALIZi (1 Teorik /2 Pratik / 3 Kredi):

Bu ders, dgrencilerin turizm alaninda arastirma yapma siireclerini ve temel veri analizi yaklasimlarini genel
diizeyde kavramalarini amaglamaktadir. Ders kapsaminda arastirma problemi belirleme, veri toplama yontemleri,
anket hazirlama, 6rneklem seg¢imi, temel istatistiksel kavramlar, veri diizenleme, analiz sonuglarini yorumlama ve
raporlama siiregleri ele almmaktadir. Uygulama boyutu aracilifiyla 6grenciler, turizm sektoriine iligkin verileri
temel diizeyde degerlendirme ve arastirma bulgularmni anlamli bicimde sunma becerisi gelistirmektedir. Ogrenciler,
turizm isletmeleri ve destinasyonlarla ilgili karar siireglerinde arastirma ve veriye dayali diisiinmenin dnemini
kavramaktadir.

TRM 2020 - TOURISM RESEARCH AND DATA ANALYSIS (1 Theoretical / 2 Practical / 3 Credits):

This course aims to provide students with a general understanding of the research process in the field of tourism
and basic data analysis approaches. The course covers identifying research problems, data collection methods,
survey design, sample selection, basic statistical concepts, data organization, and the processes of interpreting and
reporting analysis results. Through practical application, students develop the ability to evaluate tourism-related
data at a basic level and present research findings in a meaningful way. Students come to understand the
importance of research and data-driven thinking in decision-making processes related to tourism businesses and
destinations.

TRM 2022 — STAJI (2 Pratik /1 Kredi):

Bu ders, Turizm Isletmeciligi &grencilerinin turizm sektdriinde gerceklestirdikleri ilk staj uygulamasini
kapsamaktadir. Ogrenciler staj siirecinde konaklama, yiyecek-igecek, seyahat, misafir iliskileri veya turizm
isletmelerinin farkli operasyonel birimlerinde isleyisi yerinde gozlemleme ve temel mesleki deneyim kazanma
imkani bulmaktadir. Ders, 6grencilerin sektorel ¢alisma ortamini tanimasini, is disiplini, iletisim, ekip ¢alismasi ve
mesleki sorumluluk konularinda farkindalik gelistirmesini amaglamaktadir. Ogrenciler, staj deneyimlerini mesleki
gelisimleriyle iligkilendirme ve turizm sektoriindeki kariyer alanlarini daha yakindan degerlendirme becerisi
kazanmaktadir.

TRM 2022 — INTERNSHIP I (2 Practical / 1 Credits):

This course covers the first internship that Tourism Management students undertake in the tourism sector. During
the internship, students have the opportunity to observe firsthand the operations of various departments within
tourism businesses—such as lodging, food and beverage, travel, and guest relations—and gain fundamental
professional experience. The course aims to help students familiarize themselves with the sector’s work
environment and develop awareness regarding work discipline, communication, teamwork, and professional
responsibility. Students gain the ability to relate their internship experiences to their professional development and
to more closely evaluate career opportunities within the tourism sector.

CPL 101 - KARIYER PLANLAMA (1 Teorik / 1 Kredi):

Bu ders, dgrencilerin is hayatinin beklentileri konusunda farkindalik kazanmalarini ve 6grenim stireglerini kariyer
hedefleriyle uyumlu bigimde planlamalarini amaglamaktadir. Ders kapsaminda kariyer kavrami, kariyer planlama
asamalari, 0z farkindalik, kisisel ozellikler, ilgi alanlari, degerler, 6zge¢mis hazirlama, kariyer segenekleri,
uluslararas1 degisim programlar1 ve Yetenek Kapisi gibi kariyer gelisimini destekleyen araglar ele alinmaktadir.
Ogrenciler, kendi beceri ve yetkinliklerine uygun kariyer hedefleri belirleme ve bu hedeflere yénelik plan
gelistirme becerisi kazanmaktadir.

CPL 101 - CAREER PLANNING (1 Theoretical / 1 Credits):

This course aims to help students gain awareness of the expectations of the professional world and plan their



educational journey in alignment with their career goals. The course covers the concept of a career, the stages of
career planning, self-awareness, personal traits, interests, values, resume preparation, career options, international
exchange programs, and tools that support career development, such as Yetenek Kapisi. Students gain the ability to
set career goals appropriate to their skills and competencies and to develop plans to achieve these goals.

NAE 1000 — ALAN DISI SECMELI DERS (3 Teorik / 3 Kredi):

NAE 1000 — NON-AREA ELECTIVE COURSE (3 Theoretical / 3 Credits):

#%% 302 — ALAN SECMELI DERS — YABANCI DIL IV (3 Teorik / 3 Kredi):

Bu ders Grup-3 Modern Diller dersi kapsaminda Ispanyolca, Almanca, Cince ve Rusca derslerinden olusmaktadir.
Ilgili derslerin icerikleri en asagidadir.

*%*% 302 — AREA ELECTIVE COURSE - FOREIGN LANGUAGE 1V (3 Theory / 3 Credits):

This course consists of Spanish, German, Chinese, and Russian classes as part of the Group 3 Modern Languages
course. The course descriptions are listed below.



3. YIL/3. YEAR
5. YARIYIL /5. SEMESTER
TRM 3011 — HIZMET KALITESI VE PAZARLAMA (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin hizmet kalitesi ve pazarlama arasindaki iliskiyi turizm isletmeleri baglaminda genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda hizmet kavrami, hizmet kalitesinin temel boyutlari, misteri
beklentileri, miisteri memnuniyeti, hizmet deneyimi, pazarlama iletisimi ve hizmet isletmelerinde deger yaratma
siirecleri genel hatlarryla ele alinmaktadir. Ogrenciler, turizm ve konaklama isletmelerinde hizmet kalitesinin
pazarlama faaliyetleri tizerindeki etkisini degerlendirme, miisteri odakli hizmet anlayisini yorumlama ve hizmet
pazarlamasina iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 3011 — SERVICE QUALITY AND MARKETING (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the relationship between service quality and
marketing within the context of tourism businesses. The course covers the concept of service, the fundamental
dimensions of service quality, customer expectations, customer satisfaction, service experience, marketing
communication, and value creation processes in service businesses. Students will develop the ability to evaluate the
impact of service quality on marketing activities in tourism and hospitality businesses, interpret a customer-centric
service approach, and gain a basic understanding of service marketing.

TRM 3013 — YONETIM MUHASEBESI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin yonetim muhasebesinin temel kavramlarini ve isletmelerde karar alma siireglerindeki roliinii
genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda maliyet bilgisi, biitgeleme, planlama, kontrol,
performans degerlendirme ve yonetsel karar siire¢lerinde kullanilan temel muhasebe bilgileri genel hatlariyla ele
alinmaktadir. Ogrenciler, turizm isletmelerinde finansal bilgilerin yonetim kararlarina nasil katki sagladigimi
anlama, maliyet ve performans verilerini temel diizeyde yorumlama ve isletme yonetiminde muhasebe bilgisinin
onemine iliskin farkindalik gelistirme becerisi kazanmaktadir.

TRM 3013 - MANAGERIAL ACCOUNTING (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the fundamental concepts of management
accounting and its role in decision-making processes within businesses. The course covers cost information,
budgeting, planning, control, performance evaluation, and the basic accounting information used in managerial
decision-making processes. Students will gain the ability to understand how financial information contributes to
management decisions in tourism businesses, interpret cost and performance data at a basic level, and develop an
awareness of the importance of accounting information in business management.

TRM 3015 - SEYAHAT ENDUSTRISI 2 Teorik / 2 Kredi):

Bu ders, 6grencilerin seyahat endiistrisinin yapisini, temel isleyisini ve turizm sektorii igindeki yerini genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda seyahat acenteleri, tur operatdrleri, ulasim isletmeleri, paket tur
stirecleri, rezervasyon sistemleri, seyahat aracilig1 hizmetleri ve turist hareketliligini etkileyen temel unsurlar genel
hatlariyla ele alinmaktadir. Ogrenciler, seyahat endiistrisinin turizm sistemi igindeki roliinii degerlendirme, seyahat
hizmetlerinin temel bilesenlerini tanima ve turizm isletmeleri arasindaki iligkileri genel ger¢evede yorumlama
becerisi kazanmaktadir.

TRM 3015 — TRAVEL INDUSTRY (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the structure and basic operations of the travel
industry, as well as its role within the tourism sector. The course covers travel agencies, tour operators,
transportation companies, package tour processes, reservation systems, travel intermediary services, and the key
factors influencing tourist mobility. Students will develop the ability to evaluate the role of the travel industry
within the tourism system, identify the core components of travel services, and interpret the relationships among



tourism businesses within a broader framework.
TRM 3017 — TURISTIK CEKICILIKLER VE KULTUREL MIiRAS YONETIMI 2 Teorik /2 Kredi):

Bu ders, 6grencilerin turistik ¢ekicilikler ile kiiltlire]l miras kaynaklarinin turizm agisindan énemini genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda dogal, kiiltiirel ve tarihi ¢ekicilikler, somut ve somut olmayan
kiiltiirel miras, miras alanlarmin turizmle iligkilendirilmesi, koruma-kullanma dengesi ve ziyaret¢i yOnetimine
iliskin temel yaklasimlar ele almmaktadir. Ogrenciler, turistik cekiciliklerin destinasyon gelisimindeki roliinii
degerlendirme, kiiltiirel miras kaynaklarmin siirdiiriilebilir bi¢cimde yonetilmesine iligkin temel farkindalik
gelistirme ve turizm-miras iligkisini genel ¢ercevede yorumlama becerisi kazanmaktadir.

TRM 3017 - TOURISM ATRACTIONS AND HERITAGE MANAGEMENT (2 Theoretical / 2 Credits):

This course aims to help students gain a general understanding of the importance of tourist attractions and cultural
heritage resources from a tourism perspective. The course covers natural, cultural, and historical attractions;
tangible and intangible cultural heritage; the integration of heritage sites with tourism; the balance between
conservation and use; and fundamental approaches to visitor management. Students will develop the ability to
assess the role of tourist attractions in destination development, gain a basic understanding of the sustainable
management of cultural heritage resources, and interpret the relationship between tourism and heritage within a
broader framework.

TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. lgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theory / 3 Credits):

This course includes courses under the Group-0 Elective category. The course descriptions are listed below.



3. YIL /3. YEAR
6. YARIYIL / 6. SEMESTER
TRM 3012 — INSAN KAYNAKLARI YONETIMI (3 Teorik / 3 Kredi):

Bu ders, Ogrencilerin insan kaynaklar1 yonetiminin temel islevlerini ve isletmelerdeki stratejik Onemini
kavramalarini amaglamaktadir. Ders kapsaminda insan kaynaklart planlamasi, is analizi, ig tanimi, is gerekleri, is
tasarimi, ise alim, segme ve yerlestirme, oryantasyon, egitim ve gelistirme, performans degerlendirme, iicret
yonetimi, is degerleme, disiplin siirecleri, 6zge¢mis hazirlama ve miilakat siirecleri ele alinmaktadir. Ogrenciler,
insan kaynaklari yonetiminin temel kavramlarini agiklama, ¢alisanlara iligkin yonetsel siiregleri degerlendirme,
personel sorunlarina ¢éziim gelistirme ve turizm isletmelerinde insan kaynaklar1 uygulamalarini etik ve profesyonel
bir bakis agistyla yorumlama becerisi kazanmaktadir.

TRM 3012 - HUMAN RESOURCES MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to help students understand the basic functions of human resources management and its strategic
importance in organizations. The course covers human resources planning, job analysis, job descriptions, job
requirements, job design, recruitment, selection and placement, orientation, training and development, performance
evaluation, compensation management, job evaluation, disciplinary procedures, resume preparation, and interview
processes. Students gain the ability to explain the fundamental concepts of human resources management, evaluate
managerial processes related to employees, develop solutions to personnel issues, and interpret human resources
practices in tourism businesses from an ethical and professional perspective.

TRM 3014 — GELIiR YONETIMIi (3 Teorik / 3 Kredi):

Bu ders, Ogrencilerin konaklama ve turizm igletmelerinde gelir yonetiminin temel ilkelerini, fiyatlandirma
kararlarin1 ve talep yonetimi siireglerini kavramalarin1 amaglamaktadir. Ders kapsaminda fiyat ve deger iliskisi,
sezonluk talep yapisi, kapasite yonetimi, arz-talep dengesi, doluluk, kanal yonetimi, dagitim kanallari, stratejik ve
farklilastirilmis fiyatlandirma, talep ve gelir tahmini, indirim uygulamalari, overbooking, satig karmasi ve temel
gelir yonetimi performans gostergeleri ele alinmaktadir. Ogrenciler, gelir yonetiminin ge¢misten giiniimiize
gelisimini degerlendirme, konaklama isletmelerinde fiyatlandirma ve gelir optimizasyonu kararlarin1 yorumlama ve
temel veriler {izerinden gelir yonetimi performansini analiz etme becerisi kazanmaktadir.

TRM 3014 - REVENUE MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to help students understand the fundamental principles of revenue management, pricing decisions,
and demand management processes in the hospitality and tourism industries. The course covers the relationship
between price and value, seasonal demand patterns, capacity management, supply-demand balance, occupancy,
channel management, distribution channels, strategic and differentiated pricing, demand and revenue forecasting,
discounting practices, overbooking, sales mix, and key revenue management performance indicators. Students gain
the ability to evaluate the evolution of revenue management from the past to the present, interpret pricing and
revenue optimization decisions in hospitality businesses, and analyze revenue management performance based on
key data.

TRM 3016 - BUYUK VERI ANALIZIi VE YAPAY ZEKA (1 Teorik / 2Pratik / 3 Kredi):

Bu ders, 6grencilerin turizm sektoriinde biiyiik veri ve yapay zekd uygulamalarmin kullanim alanlarini genel
diizeyde kavramalarini amaglamaktadir. Ders kapsaminda veri temelli karar alma, dijital veri kaynaklar1, miisteri
davranislarinin analizi, yapay zeka destekli uygulamalar, veri gorsellestirme ve turizm isletmelerinde teknoloji
kullanimina iligkin temel yaklasimlar ele alinmaktadir. Uygulama boyutu araciligryla 6grenciler, turizmle iligkili
verileri temel diizeyde yorumlama ve dijital araglarin sektorel karar siireclerine katkisini degerlendirme becerisi
gelistirmektedir. Ogrenciler, biiyiik veri ve yapay zekdnin turizm isletmeleri ve destinasyon yonetimi agisindan
sundugu olanaklara iliskin temel farkindalik kazanmaktadir.

TRM 3016 — BIG DATA ANALYSIS AND ARTIFICIAL INTELLIGENCE (1 Theoretical / 2 Practical / 3



Credits):

This course aims to provide students with a general understanding of the applications of big data and artificial
intelligence in the tourism sector. The course covers data-driven decision-making, digital data sources, analysis of
customer behavior, Al-powered applications, data visualization, and fundamental approaches to the use of
technology in tourism businesses. Through practical exercises, students develop the ability to interpret tourism-
related data at a basic level and evaluate the contribution of digital tools to sectoral decision-making processes.
Students gain a basic understanding of the opportunities that big data and artificial intelligence offer for tourism
businesses and destination management.

TRM 3018 — YATIRIM PROJELERI VE GIiRISIMCILIK (2 Teorik / 1 Pratik / 2 Kredi):

Bu ders, Ogrencilerin yatirim projeleri ve girisimcilik stireglerine iliskin temel kavramlari turizm sektori
baglaminda kavramalarini amaglamaktadir. Ders kapsaminda girisimcilik kavrami, is fikri gelistirme, yatirim
karari, fizibilite, pazar degerlendirmesi, kaynak planlamasi, maliyet unsurlar1 ve proje gelistirme siiregleri genel
hatlariyla ele almmmaktadir. Uygulama boyutu araciligiyla 6grenciler, turizm alaninda gelistirilebilecek is fikirlerini
degerlendirme ve temel diizeyde proje tasarlama becerisi kazanmaktadir. Ogrenciler, turizm isletmelerinde yatirrm
ve girisimcilik kararlarinin planlama, uygulanabilirlik ve siirdiiriilebilirlik agisindan 6nemini yorumlama becerisi
gelistirmektedir.

TRM 3018 — INVESTMENT PROJECTS AND ENTREPRENEURSHIP (2 Theoretical / 1 Practical / 2
Credits):

This course aims to help students understand the basic concepts related to investment projects and entrepreneurship
processes within the context of the tourism sector. The course broadly covers the concept of entrepreneurship,
business idea development, investment decisions, feasibility studies, market analysis, resource planning, cost
elements, and project development processes. Through practical applications, students gain the ability to evaluate
business ideas that can be developed in the tourism sector and to design projects at a basic level. Students develop
the ability to interpret the importance of investment and entrepreneurship decisions in tourism businesses in terms
of planning, feasibility, and sustainability.

TRM 3020 — STAJII (2 Pratik /1 Kredi):

Bu ders, Turizm Isletmeciligi 6grencilerinin turizm sektdriinde gergeklestirdikleri ikinci staj uygulamasini
kapsamaktadir. Ogrenciler staj siirecinde konaklama, yiyecek-igecek, seyahat, misafir iliskileri veya turizm
isletmelerinin farkli operasyonel birimlerinde 6nceki bilgi ve deneyimlerini pekistirme imkani bulmaktadir. Ders,
ogrencilerin sektorel galisma ortamimi daha yakindan tanimasii, mesleki sorumluluk, iletisim, ekip c¢alismasi,
problem ¢dzme ve is disiplini konularinda gelisim gdstermesini amaglamaktadir. Ogrenciler, staj deneyimlerini
mesleki hedefleriyle iligskilendirme ve turizm sektoriindeki kariyer olanaklarini daha bilingli bicimde degerlendirme
becerisi kazanmaktadir.

TRM 3020 - INTERNSHIP II 2 Practical /1 Credits):

This course covers the second internship that Tourism Management students complete in the tourism sector. During
the internship, students have the opportunity to reinforce their prior knowledge and experience in various
operational units of tourism businesses, such as lodging, food and beverage, travel, and guest relations. The course
aims to help students gain a closer understanding of the sector’s work environment and develop their skills in
professional responsibility, communication, teamwork, problem-solving, and work discipline. Students acquire the
ability to relate their internship experiences to their professional goals and evaluate career opportunities in the
tourism sector more consciously.

TRM 3022 - DESTINASYON YONETIMI (2 Teorik / 2 Kredi):

Bu ders, 6grencilerin destinasyon yonetimi kavramini ve destinasyonlarin turizm sistemi igindeki yerini genel
diizeyde kavramalarini amaglamaktadir. Ders kapsaminda destinasyonlarin yapisi, destinasyon paydaslari,



destinasyon imaji, destinasyon pazarlamasi, ziyaretgi deneyimi, yerel toplum, kaynak kullanimi ve siirdiiriilebilir
destinasyon yodnetimine iliskin temel yaklagimlar ele almmmaktadir. Ogrenciler, destinasyonlarin rekabet giiciinii
etkileyen unsurlari degerlendirme, farkli paydaslarin destinasyon yonetimindeki rollerini anlama ve turizm
destinasyonlarmin planli ve siirdiiriilebilir bi¢cimde gelistirilmesine iliskin temel farkindalik kazanma becerisi
gelistirmektedir.

TRM 3022 — DESTINATION MANAGEMENT (2 Theoretical / 2 Credits):

This course aims to provide students with a general understanding of the concept of destination management and
the role of destinations within the tourism system. The course covers the structure of destinations, destination
stakeholders, destination image, destination marketing, visitor experience, the local community, resource use, and
fundamental approaches to sustainable destination management. Students develop the ability to evaluate factors
influencing a destination’s competitive strength, understand the roles of various stakeholders in destination
management, and gain a fundamental awareness of the planned and sustainable development of tourism
destinations.

TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theory / 3 Credits):

This course includes courses under the Group-0 Elective category. The course descriptions are listed below.



4. YIL /4. YEAR

7. YARIYIL /7. SEMESTER
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):

This course includes courses under the Group-0 Elective category. The course descriptions are listed below.



4. YIL /4. YEAR

8. YARIYIL /8. SEMESTER
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadir.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):
This course includes courses under the Group-0 Elective category. The course descriptions are listed below.
TRM 4XXX — ALAN SECMELI DERS GRUP-0 (3 Teorik / 3 Kredi):
Bu ders, Grup-0 Alan Se¢meli kapsamindaki dersleri icermektedir. Ilgili derslerin icerikleri en asagidadur.
TRM 4XXX — AREA ELECTIVE COURSE GROUP-0 (3 Theoretical / 3 Credits):

This course includes courses under the Group-0 Elective category. The course descriptions are listed below.



GROUP-0 TURIZM iISLETMECILiGi ALAN DERSLERI

GROUP-0 TOURISM MANAGEMENT AREA ELECTIVE COURSES

TRM 4155 — GRAFIK TASARIM YAZILIMI (1 Teorik / 2 Uygulama / 2 Kredi):

Bu ders, dgrencilerin turizm ve hizmet sektoriinde kullanilabilecek temel gorsel tasarim araglarini ve grafik tasarim
yazilimlarinin kullanim mantigin1 genel diizeyde kavramalarim1 amaglamaktadir. Ders kapsaminda gorsel iletisim,
temel tasarim ilkeleri, dijital igerik hazirlama, tanitim materyali olusturma ve turizm isletmelerine yonelik gorsel
diizenleme ¢aligmalar1 ele alinmaktadir. Uygulama boyutu araciligiryla dgrenciler, dijital ortamda basit ve etkili
gorsel igerikler hazirlama, turizm iiriin ve hizmetlerinin tanitiminda gorsel tasarimin roliinii degerlendirme ve
mesleki baglamda tasarim yazilimlarini temel diizeyde kullanma becerisi kazanmaktadir.

TRM 4155 — GRAPHIC DESIGN SOFTWARE (1 Theoretical / 2 Practical / 3 Credits):

This course aims to provide students with a general understanding of basic visual design tools and the use of
graphic design software in the tourism and service sectors. The course covers visual communication, basic design
principles, digital content preparation, promotional material development, and visual editing practices for tourism
businesses. Through practical activities, students gain the ability to create simple and effective digital visual
content, evaluate the role of visual design in promoting tourism products and services, and use design software at a
basic professional level.

TRM 4157 — KIRSAL TURIZM (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin kirsal turizm kavramini, kirsal alanlarin turizm agisindan tasidigi potansiyeli ve kirsal
turizmin yerel kalkinma ile iliskisini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda kirsal
destinasyonlar, yerel kiiltiir, dogal kaynaklar, tarimsal yasam, yoresel iiriinler, yerel toplum ve siirdiiriilebilir turizm
yaklagimlar1 genel hatlartyla ele alinmaktadir. Ogrenciler, kirsal turizmin destinasyon gesitliligine katkisim
degerlendirme, kirsal alanlarda turizm gelisiminin olasi etkilerini yorumlama ve kirsal turizm uygulamalarina
iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4157 - AGRO TOURISM (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of rural tourism, the tourism potential of rural
areas, and the relationship between rural tourism and local development. The course broadly covers rural
destinations, local culture, natural resources, agricultural life, local products, host communities, and sustainable
tourism approaches. Students gain the ability to evaluate the contribution of rural tourism to destination diversity,
interpret the possible impacts of tourism development in rural areas, and develop basic awareness of rural tourism
practices.

TRM 4159 — TURIZM SOSYOLOJISi (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizmi toplumsal bir olgu olarak degerlendirmelerini ve turizm faaliyetlerinin bireyler,
toplumlar ve kiiltiirler tizerindeki etkilerini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda turist-
yerel halk iliskileri, kiiltiirel etkilesim, toplumsal degisim, kimlik, tiikketim, bos zaman, toplumsal yap1 ve turizmin
sosyal etkileri gibi temel konular ele alinmaktadir. Ogrenciler, turizmin toplumsal boyutlarini analiz etme, turizm
hareketlerinin farkli gruplar {izerindeki etkilerini yorumlama ve turizm-toplum iliskisine elestirel bir bakis
gelistirme becerisi kazanmaktadir.

TRM 4159 - TOURISM SOCIOLOGY (3 Theoretical / 3 Credits):

This course aims to enable students to evaluate tourism as a social phenomenon and to understand the general
impacts of tourism activities on individuals, societies, and cultures. The course covers key issues such as tourist-
host relations, cultural interaction, social change, identity, consumption, leisure, social structure, and the social
impacts of tourism. Students gain the ability to analyze the social dimensions of tourism, interpret the effects of



tourism movements on different groups, and develop a critical perspective on the relationship between tourism and
society.

TRM 4163 — PAZAR ARASTIRMALARI (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin turizm ve hizmet sektdriinde pazar arastirmasinin temel islevlerini ve karar alma
stireglerindeki Onemini genel diizeyde kavramalarmi amaclamaktadir. Ders kapsaminda arasgtirma problemi
belirleme, pazar ve tiiketici bilgisi toplama, veri kaynaklari, arastirma tasarimlari, 6rneklem, anket hazirlama, temel
veri analizi ve aragtirma sonuglarimin yorumlanmasi gibi konular ele alinmaktadir. Ogrenciler, turizm isletmelerinde
pazara iliskin bilgileri degerlendirme, miisteri ve pazar egilimlerini temel diizeyde yorumlama ve veriye dayali
pazarlama kararlarinin 6nemini kavrama becerisi kazanmaktadir.

TRM 4163 - MARKETING RESEARCH (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the basic functions of market research and its
importance in decision-making processes in the tourism and service sectors. The course covers topics such as
defining a research problem, collecting market and consumer information, data sources, research designs, sampling,
questionnaire preparation, basic data analysis, and interpretation of research results. Students gain the ability to
evaluate market-related information in tourism businesses, interpret customer and market trends at a basic level,
and understand the importance of data-driven marketing decisions.

TRM 4165 — COCUK KULUBU YONETIMI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin konaklama ve tatil isletmelerinde ¢ocuk kuliibii hizmetlerinin yapisini, isleyisini ve yonetim
stireclerini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda ¢ocuk misafirlerin ihtiyaglari, yas
gruplarina uygun etkinlik planlama, giivenlik, hijyen, personel sorumluluklari, ailelerle iletisim ve eglence-
rekreasyon hizmetleri genel hatlariyla ele alinmaktadir. Ogrenciler, cocuk kuliibii hizmetlerinin misafir
memnuniyeti ve isletme deneyimi icindeki yerini degerlendirme, giivenli ve uygun hizmet ortaminin 6nemini
anlama ve gocuklara yonelik hizmet siireclerine iligkin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4165 — KIDS CLUB MANAGAMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the structure, operation, and management
processes of kids club services in accommodation and holiday establishments. The course broadly covers the needs
of child guests, activity planning for different age groups, safety, hygiene, staff responsibilities, communication
with families, and entertainment-recreation services. Students gain the ability to evaluate the role of kids club
services in guest satisfaction and the overall business experience, understand the importance of a safe and
appropriate service environment, and develop basic awareness of service processes for children.

TRM 4167 — TURIZMDE SEKTORUNDE SAHA ARASTIRMALARI (1 Teorik / 2 Pratik / 2 Kredi):

Bu ders, Ogrencilerin turizm sektoriinde saha aragtirmalarinin roliinii, arastirma siirecini ve veri toplama
uygulamalarini kavramalarini amaglamaktadir. Ders kapsaminda arastirma tiirleri, temel arastirma kavramlari,
arastirma problemi olusturma, etik ilkeler, nitel ve nicel veri tiirleri, veri toplama araglari, 6rnekleme, giivenilirlik,
gegerlilik, temel istatistiksel kavramlar ve veri analizi yaklagimlari ele alinmaktadir. Uygulama boyutu araciligiyla
ogrenciler, turizm sektdriine iligkin kii¢iik 6l¢ekli bir saha arastirmasi planlama, veri toplama, bulgulart yorumlama,
raporlama ve sektorel paydaslara yonelik uygulanabilir 6neriler gelistirme becerisi kazanmaktadir.

TRM 4167 — APPLIED FIELD RESEARCH IN TOURISM (1 Theoretical / 2 Practical / 3 Credits):

This course aims to provide students with an understanding of the role of field research in the tourism sector, the
research process, and data collection practices. The course covers types of research, key research concepts, defining
a research problem, ethical principles, qualitative and quantitative data types, data collection tools, sampling,
reliability, validity, basic statistical concepts, and introductory data analysis approaches. Through practical
activities, students gain the ability to plan a small-scale field study related to the tourism sector, collect data,
interpret and report findings, and develop actionable recommendations for industry stakeholders



TRM 4169 — TURIZMDE GUNCEL KONULAR (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm sektoriinde ortaya ¢ikan giincel gelismeleri, egilimleri ve tartisma alanlarini genel
diizeyde takip etmelerini amaglamaktadir. Ders kapsaminda turizm talebindeki degisimler, yeni turizm tiirleri,
dijitallesme, siirdiiriilebilirlik, krizler, tiiketici beklentileri, destinasyon yonetimi ve sektorel doniigiimle iliskili
giincel konular ele alinmaktadir. Ogrenciler, turizm sektdriinii etkileyen yeni gelismeleri degerlendirme, giincel
sorunlar1 farkli bakis agilariyla yorumlama ve turizm isletmeleri ile destinasyonlar agisindan degisen kosullara
iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4169 — CURRENT ISSUES IN TOURISM (3 Theoretical / 3 Credits):

This course aims to enable students to follow current developments, trends, and debates emerging in the tourism
sector at a general level. The course covers current issues related to changes in tourism demand, new forms of
tourism, digitalization, sustainability, crises, consumer expectations, destination management, and sectoral
transformation. Students gain the ability to evaluate new developments affecting the tourism sector, interpret
current issues from different perspectives, and develop basic awareness of changing conditions for tourism
businesses and destinations.

TRM 4171 - OTEL iSLETMELERINDE MARKA YONETIMI (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin otel isletmelerinde marka kavramini, marka degerinin olusumunu ve marka yonetiminin
hizmet deneyimiyle iliskisini genel diizeyde kavramalarin1 amaglamaktadir. Ders kapsaminda marka kimligi, marka
imaj1, konumlandirma, miisteri algisi, hizmet kalitesi, marka sadakati ve otel isletmelerinde marka iletigimi gibi
temel konular ele alinmaktadir. Ogrenciler, otel isletmelerinde markalasmanin rekabet avantaji ve miisteri tercihi
iizerindeki etkisini degerlendirme, marka yonetimi siire¢lerini genel gercevede yorumlama ve hizmet sektoriinde
giiclii marka olusturmanin 6nemini kavrama becerisi kazanmaktadir.

TRM 4171 - HOTEL BRAND MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the concept of brand in hotel businesses, the
formation of brand value, and the relationship between brand management and service experience. The course
covers key topics such as brand identity, brand image, positioning, customer perception, service quality, brand
loyalty, and brand communication in hotel businesses. Students gain the ability to evaluate the impact of branding
on competitive advantage and customer preference, interpret brand management processes within a general
framework, and understand the importance of building strong brands in the service sector.

TRM 4173 — TARIHI SEHIRLER VE TURIZM (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin tarihi sehirlerin turizm agisindan onemini ve kiiltiirel mirasla iligkisini genel diizeyde
kavramalarint amaglamaktadir. Ders kapsaminda tarihi kent dokusu, kiiltiirel miras alanlari, kentsel turizm,
koruma-kullanma dengesi, ziyaretci deneyimi, yerel toplum ve tarihi sehirlerin destinasyon kimligi i¢indeki yeri ele
alinmaktadir. Ogrenciler, tarihi sehirlerin turizm potansiyelini degerlendirme, turizm faaliyetlerinin tarihi ¢evreler
iizerindeki etkilerini yorumlama ve kiiltiirel miras odakli sehir turizmine iligkin temel farkindalik gelistirme becerisi
kazanmaktadir.

TRM 4173 — ANCIENT CITIES AND TOURISM (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the importance of historic cities for tourism
and their relationship with cultural heritage. The course covers historic urban fabric, cultural heritage sites, urban
tourism, the balance between conservation and use, visitor experience, local communities, and the role of historic
cities in destination identity. Students gain the ability to evaluate the tourism potential of historic cities, interpret
the impacts of tourism activities on historic environments, and develop basic awareness of cultural heritage-
oriented urban tourism.



TRM 4175 — TURIZM REHBERLIGIi (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm rehberligi mesleginin temel dzelliklerini, gorev alanlarimi ve turizm deneyimi i¢indeki
roliinii genel diizeyde kavramalarimi amaglamaktadir. Ders kapsaminda rehberlik hizmetleri, turistlerle iletigim,
destinasyon ve kiiltiirel miras aktarimi, tur yonetimi, mesleki etik, grup yonetimi ve ziyaret¢i memnuniyeti gibi
konular ele alinmaktadir. Ogrenciler, turizm rehberlerinin destinasyon tamitimi ve ziyaret¢i deneyimi iizerindeki
etkisini degerlendirme, rehberlik hizmetlerinin temel dinamiklerini anlama ve turizmde dogru bilgilendirme ile
etkili iletisimin 6nemini kavrama becerisi kazanmaktadir.

TRM 4175 - TOURISM GUIDANCE (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the basic characteristics, areas of
responsibility, and role of tourist guiding within the tourism experience. The course covers guiding services,
communication with tourists, interpretation of destinations and cultural heritage, tour management, professional
ethics, group management, and visitor satisfaction. Students gain the ability to evaluate the impact of tourist guides
on destination promotion and visitor experience, understand the basic dynamics of guiding services, and recognize
the importance of accurate information and effective communication in tourism.

TRM 4177 — INOVASYON VE YARATICILIK (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin yaratict diisiinme, degisim ve inovasyon siireclerini kavramalarint ve yaratict fikirleri
yenilik¢i projelere doniistiirme becerilerini gelistirmelerini amaglamaktadir. Ders kapsaminda elestirel diisiinme,
yaraticiligin bilesenleri, inovasyonun temel ozellikleri, degisim siireci, degisime direng, Orgiitlerde, ekiplerde,
liderlik siireglerinde ve sektorel yapilarda degisim konulari ele alinmaktadir. Ogrenciler, yaratici fikir gelistirme,
inovatif yaklasimlar1 degerlendirme, orgiitsel degisimin dnemini yorumlama ve turizm sektoriine yonelik yenilikgi
proje fikirleri olusturma becerisi kazanmaktadir.

TRM 4177 —INNOVATION AND CREATIVITY (3 Theoretical / 3 Credits):

This course aims to help students understand creative thinking, change, and innovation processes and to develop
their ability to transform creative ideas into innovative projects. The course covers critical thinking, the components
of creativity, the basic characteristics of innovation, the process of change, resistance to change, and change in
organizations, teams, leadership processes, and industry structures. Students gain the ability to develop creative
ideas, evaluate innovative approaches, interpret the importance of organizational change, and create innovative
project ideas for the tourism sector.

TRM 4179 - HAVAYOLU YONETIMI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin havayolu igletmelerinin yapisini, isleyisini ve turizm sektorii igindeki yerini genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda havayolu tasimaciliginin temel o6zellikleri, havayolu isletme
tiirleri, yolcu hizmetleri, rezervasyon ve biletleme siirecleri, operasyonel isleyis, hizmet kalitesi, giivenlik ve
havayolu sektériindeki temel yonetim yaklagimlar1 ele alinmaktadir. Ogrenciler, havayolu isletmelerinin turizm
hareketliligindeki roliinii degerlendirme, havayolu hizmet siire¢lerini genel ¢ergcevede yorumlama ve ulastirma-
turizm iligkisine iligkin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4179 — AIRLINE MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the structure and operation of airline
businesses and their role in the tourism sector. The course covers the basic characteristics of air transportation,
types of airline businesses, passenger services, reservation and ticketing processes, operational procedures, service
quality, safety, and basic management approaches in the airline sector. Students gain the ability to evaluate the role
of airline businesses in tourism mobility, interpret airline service processes within a general framework, and
develop basic awareness of the relationship between transportation and tourism.



TRM 4181 - TEMA VE EGLENCE PARKI YONETIMI (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin tema ve eglence parklarinin turizm ve rekreasyon sektorii igindeki yerini genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda tema parki kavrami, ziyaretgi deneyimi, eglence hizmetleri,
operasyon yonetimi, giivenlik, hizmet kalitesi, pazarlama, etkinlikler ve park i¢i hizmet siiregleri genel hatlariyla
ele alinmaktadir. Ogrenciler, tema ve eglence parklarinin destinasyon gekiciligine katkisini degerlendirme, ziyaretci
memnuniyetini etkileyen unsurlart yorumlama ve eglence odakli turizm isletmelerinin yonetimine iligkin temel
farkindalik kazanma becerisi gelistirmektedir.

TRM 4181 - AMUSEMENT AND THEME PARKS MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the role of theme and amusement parks in the
tourism and recreation sectors. The course broadly covers the concept of theme parks, visitor experience,
entertainment services, operations management, safety, service quality, marketing, events, and in-park service
processes. Students gain the ability to evaluate the contribution of theme and amusement parks to destination
attractiveness, interpret the factors affecting visitor satisfaction, and develop basic awareness of the management of
entertainment-oriented tourism businesses.

TRM 4183 — DIJITAL SEYAHAT HIiKAYELESTIRMESi VE iCERIK URETICILIGi (3 Teorik / 3
Kredi):

Bu ders, 6grencilerin dijital platformlarda seyahat deneyimlerinin anlatimi ve turizm igeriklerinin tiretimine iligkin
temel yaklagimlari kavramalarini amaglamaktadir. Ders kapsaminda dijital hikdye anlatimi, seyahat igeriklerinin
planlanmasi, gorsel ve yazili igerik {iretimi, sosyal medya kullanimi, hedef kitle, destinasyon anlatis1 ve dijital
iletisim siirecleri genel hatlartyla ele alinmaktadir. Ogrenciler, turizm deneyimlerini dijital ortamda etkili bicimde
aktarma, icerik liretiminin destinasyon ve marka algis1 lizerindeki roliinii degerlendirme ve temel diizeyde dijital
seyahat igerigi gelistirme becerisi kazanmaktadir.

TRM 4183 — DIGITAL TRAVEL STORYTELLING AND CONTENT CREATION (3 Theoretical / 3 Credits):

This course aims to provide students with a basic understanding of approaches to narrating travel experiences and
producing tourism content on digital platforms. The course broadly covers digital storytelling, travel content
planning, visual and written content production, social media use, target audiences, destination narratives, and
digital communication processes. Students gain the ability to communicate tourism experiences effectively in
digital environments, evaluate the role of content production in destination and brand perception, and develop basic
digital travel content.

TRM 4185 — SPOR TURIZMI (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin spor ve turizm arasindaki iligkiyi ve spor turizmini kiiresel turizm endiistrisinin gelisen
alanlarindan biri olarak kavramalarini amaglamaktadir. Ders kapsaminda spor turizmi kavramui, tiirleri, talep
ozellikleri, turist motivasyonlari, paydaslar, spor etkinlikleri, destinasyon gelisimi, ekonomik, sosyal ve gevresel
etkiler ile destinasyon markalasmasi ele alinmaktadir. Ayrica golf, futbol, bisiklet, su sporlar1 ve e-spor gibi segili
spor turizmi iiriinleri genel ¢ercevede incelenmektedir. Ogrenciler, spor turizmi iiriinlerini ve etkinliklerini
degerlendirme, spor turizminin destinasyonlara etkilerini analiz etme ve giincel egilimleri yorumlama becerisi
kazanmaktadir.

TRM 4185 — SPORT TOURISM (3 Theoretical / 3 Credits):

This course aims to help students understand the relationship between sport and tourism and sport tourism as a
growing area of the global tourism industry. The course covers the concept of sport tourism, its types, demand
characteristics, tourist motivations, stakeholders, sport events, destination development, economic, social and
environmental impacts, and destination branding. Selected sport tourism products such as golf, football, cycling,
water sports, and e-sports are also examined within a general framework. Students gain the ability to evaluate sport
tourism products and events, analyze the impacts of sport tourism on destinations, and interpret current trends.



TRM 4187 — TURIZMDE STRATEJIK YONETIM (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm isletmelerinde stratejik yonetim siirecini ve rekabet¢i karar alma yaklagimlarini genel
diizeyde kavramalarini amaglamaktadir. Ders kapsaminda strateji kavrami, ¢evre analizi, isletme kaynaklari,
rekabet avantaji, hedef belirleme, strateji gelistirme, uygulama ve degerlendirme siiregleri genel hatlariyla ele
alinmaktadir. Ogrenciler, turizm isletmelerinin de@isen ¢evre kosullarina nasil uyum saglayabilecegini
degerlendirme, stratejik kararlarin isletme basarisi lizerindeki etkisini yorumlama ve turizm sektoriinde uzun vadeli
yonetim bakis agis1 gelistirme becerisi kazanmaktadir.

TRM 4187 — STRATEGIC MANAGEMENT IN TOURISM (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the strategic management process and
competitive decision-making approaches in tourism businesses. The course broadly covers the concept of strategy,
environmental analysis, business resources, competitive advantage, goal setting, strategy development,
implementation, and evaluation processes. Students gain the ability to evaluate how tourism businesses can adapt to
changing environmental conditions, interpret the impact of strategic decisions on business success, and develop a
long-term management perspective in the tourism sector.

TRM 4116 — TURIZM MEVZUATI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm sektoriinii ilgilendiren temel yasal diizenlemeleri ve mevzuatin turizm isletmeleri
acisindan Onemini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda turizm isletmelerine iliskin
yasal ¢ergeve, isletme belgeleri, tiiketici haklari, ¢alisan haklari, seyahat, konaklama ve hizmet siire¢leriyle iliskili
temel diizenlemeler genel hatlartyla ele almmaktadir. Ogrenciler, turizm isletmelerinde yasal sorumluluklarin
onemini degerlendirme, mevzuata uygun hizmet sunumuna iligkin temel farkindalik gelistirme ve sektorel
uygulamalar1 hukuki ger¢evede yorumlama becerisi kazanmaktadir.

TRM 4116 — TOURISM REGULATIONS (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the basic legal regulations concerning the
tourism sector and the importance of legislation for tourism businesses. The course broadly covers the legal
framework related to tourism businesses, operating certificates, consumer rights, employee rights, and basic
regulations related to travel, accommodation, and service processes. Students gain the ability to evaluate the
importance of legal responsibilities in tourism businesses, develop basic awareness of legally compliant service
delivery, and interpret sectoral practices within a legal framework.

TRM 4154 — ANADOLU UYGARLIKLARI (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin Anadolu cografyasinda gelisen uygarliklari tarihsel, kiiltlirel ve turizm agisindan genel
diizeyde tanimalarin1 amaglamaktadir. Ders kapsaminda Anadolu’nun tarihsel katmanlari, eski uygarliklar, kiiltiirel
miras alanlari, arkeolojik degerler, mimari miras ve bu mirasin turizmle iligkisi genel hatlariyla ele alinmaktadir.
Ogrenciler, Anadolu uygarliklarinimn kiiltiirel miras igindeki yerini degerlendirme, tarihsel degerlerin destinasyon
kimligine katkisini yorumlama ve kiiltiirel turizm agisindan Anadolu’nun &nemine iliskin temel farkindalik
gelistirme becerisi kazanmaktadir.

TRM 4154 — ANATOLIAN CIVILIZATIONS (3 Theoretical / 3 Credits):

This course aims to provide students with a general historical, cultural, and tourism-related understanding of the
civilizations that developed in Anatolia. The course broadly covers the historical layers of Anatolia, ancient
civilizations, cultural heritage sites, archaeological values, architectural heritage, and the relationship between this
heritage and tourism. Students gain the ability to evaluate the place of Anatolian civilizations within cultural
heritage, interpret the contribution of historical values to destination identity, and develop basic awareness of the
importance of Anatolia for cultural tourism.



TRM 4156 - RESTORAN OPERASYONU VE GIRiSIMCILIK (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin restoran isletmelerinin temel operasyonel yapisini ve girisimeilik siireclerini genel diizeyde
kavramalarint amaglamaktadir. Ders kapsaminda restoran konsepti, hizmet siiregleri, menii, personel, maliyet,
miisteri deneyimi, isletme planlama, pazar degerlendirmesi ve girisim fikri gelistirme gibi konular genel hatlariyla
ele alimmaktadir. Ogrenciler, restoran isletmelerinin isleyisini degerlendirme, yiyecek-icecek alaninda girisimcilik
firsatlarm1 temel diizeyde yorumlama ve restoran odakli is fikirlerinin uygulanabilirligine iliskin farkindalik
gelistirme becerisi kazanmaktadir.

TRM 4156 — RESTAURANT OPERATIONS AND ENTREPRENEURSHIP (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the basic operational structure of restaurant
businesses and entrepreneurship processes. The course broadly covers restaurant concepts, service processes,
menus, personnel, costs, customer experience, business planning, market evaluation, and business idea
development. Students gain the ability to evaluate the operation of restaurant businesses, interpret entrepreneurship
opportunities in the food and beverage field at a basic level, and develop awareness of the feasibility of restaurant-
oriented business ideas.

TRM 4158 — HAVAALANI OPERASYONU (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin havaalanlarinin turizm ve ulastirma sistemi igindeki yerini ve temel operasyonel siireglerini
genel diizeyde kavramalarin1 amaglamaktadir. Ders kapsaminda yolcu hizmetleri, terminal igleyisi, giivenlik, bagaj
stiregleri, yer hizmetleri, havayolu ve havaalani iliskileri, hizmet kalitesi ve operasyonel koordinasyon gibi temel
konular ele almmaktadir. Ogrenciler, havaalani operasyonlarinin turizm hareketliligi iizerindeki etkisini
degerlendirme, yolcu deneyimini etkileyen siiregleri yorumlama ve hava ulastirmastyla iligkili operasyonel yapiya
iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4158 — AIRPORT OPERATIONS (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the role of airports within the tourism and
transportation system and their basic operational processes. The course covers key topics such as passenger
services, terminal operations, security, baggage processes, ground services, airline-airport relations, service quality,
and operational coordination. Students gain the ability to evaluate the impact of airport operations on tourism
mobility, interpret the processes affecting passenger experience, and develop basic awareness of the operational
structure related to air transportation.

TRM 4160 — ETKINLIiK YONETIMI (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin etkinlik yonetimi siirecini ve etkinliklerin turizm sektorii i¢indeki roliinii genel diizeyde
kavramalarin1 amaglamaktadir. Ders kapsaminda etkinlik tiirleri, etkinlik planlama, organizasyon siireci, hedef
kitle, biitce, mekan sec¢imi, tanitim, operasyonel hazirlik, riskler ve etkinlik sonrasi degerlendirme gibi temel
konular ele alinmaktadir. Ogrenciler, etkinliklerin destinasyon cekiciligi ve ziyaret¢i deneyimi iizerindeki etkisini
degerlendirme, etkinlik planlama siireclerini temel diizeyde yorumlama ve turizm odakli etkinlik yonetimine iligkin
farkindalik gelistirme becerisi kazanmaktadir.

TRM 4160 - EVENT MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the event management process and the role of
events in the tourism sector. The course covers key topics such as event types, event planning, the organization
process, target audience, budget, venue selection, promotion, operational preparation, risks, and post-event
evaluation. Students gain the ability to evaluate the impact of events on destination attractiveness and visitor
experience, interpret event planning processes at a basic level, and develop awareness of tourism-oriented event
management.



TRM 4164 — TURIZM ETiGi (3 Teorik / 3 Kredi):

Bu ders, Ogrencilerin turizm sektdriinde etik ilke ve sorumluluklarin Snemini genel diizeyde kavramalarim
amaglamaktadir. Ders kapsaminda etik kavrami, mesleki etik, misafir iliskileri, ¢aligan haklari, yerel toplum, ¢evre,
kiiltiirel miras, pazarlama, hizmet sunumu ve siirdiiriilebilirlik baglaminda etik sorunlar genel hatlariyla ele
alinmaktadir. Ogrenciler, turizm faaliyetlerinde ortaya ¢ikabilecek etik ikilemleri degerlendirme, isletmelerin ve
bireylerin sorumluluklarim1 yorumlama ve daha adil, saygili ve siirdiirtilebilir turizm uygulamalarina iliskin temel
farkindalik gelistirme becerisi kazanmaktadir.

TRM 4164 — TOURISM ETHICS (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the importance of ethical principles and
responsibilities in the tourism sector. The course broadly covers the concept of ethics, professional ethics, guest
relations, employee rights, local communities, the environment, cultural heritage, marketing, service delivery, and
ethical issues in the context of sustainability. Students gain the ability to evaluate ethical dilemmas that may arise in
tourism activities, interpret the responsibilities of businesses and individuals, and develop basic awareness of fair,
respectful, and sustainable tourism practices.

TRM 4168 - ODALAR BOLUMU YONETIMI (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin konaklama isletmelerinde odalar boliimiiniin yapisini, isleyisini ve diger departmanlarla
iliskisini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda 6n biiro, kat hizmetleri, rezervasyon,
misafir kabul, oda durumu takibi, misafir iligkileri, sikdyet yonetimi, hizmet kalitesi ve departmanlar arasi
koordinasyon gibi temel konular ele alinmaktadir. Ogrenciler, odalar boliimiiniin konaklama isletmelerindeki
roliinii degerlendirme, misafir deneyimini etkileyen operasyonel siiregleri yorumlama ve odalar bolimii yonetimine
iliskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4168 — ROOMS DIVISION MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the structure and operation of the rooms
division in accommodation businesses and its relationship with other departments. The course covers key topics
such as front office, housekeeping, reservations, guest check-in, room status tracking, guest relations, complaint
management, service quality, and interdepartmental coordination. Students gain the ability to evaluate the role of
the rooms division in accommodation businesses, interpret operational processes affecting the guest experience,
and develop basic awareness of rooms division management.

TRM 4170 - VERi MADENCILiGi UYGULAMALARI (1 Teorik / 2 Pratik / 2 Kredi):

Bu ders, 6grencilerin veri madenciliginin temel mantigint ve turizm sektoriinde veri temelli karar alma siireclerine
katkisin1 genel diizeyde kavramalarimi amaglamaktadir. Ders kapsaminda veri kaynaklari, veri diizenleme,
ortintiileri tanima, miisteri ve pazar verilerinin yorumlanmasi, temel analiz yaklagimlar1 ve sonuglarin raporlanmasi
ele alinmaktadir. Uygulama boyutu araciligiyla 6grenciler, turizmle iliskili verileri temel diizeyde inceleme, anlaml
¢iktilar iiretme ve veri madenciligi uygulamalarinin isletme kararlarina katkisini degerlendirme becerisi
kazanmaktadir.

TRM 4170 — DATA MINING PRACTICES (1 Theoretical / 2 Practical / 2 Credits):

This course aims to provide students with a general understanding of the basic logic of data mining and its
contribution to data-based decision-making processes in the tourism sector. The course covers data sources, data
organization, pattern recognition, interpretation of customer and market data, basic analysis approaches, and
reporting of results. Through practical activities, students gain the ability to examine tourism-related data at a basic
level, produce meaningful outputs, and evaluate the contribution of data mining applications to business decisions.



TRM 4172 — TURIZMDE MUSTERI ILISKILERI YONETIiMi UYGULAMALARI (1 Teorik / 2 Pratik
/ 2 Kredi):

Bu ders, 6grencilerin turizm igletmelerinde miisteri iliskileri yonetiminin temel iglevlerini ve uygulama alanlarini
genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda miisteri bilgisi, miisteri memnuniyeti, sadakat,
sikdyet yonetimi, hizmet sonrasi iletisim, dijital misteri kayitlar1 ve miisteri deneyimi yonetimi gibi konular ele
alinmaktadir. Uygulama boyutu araciligiyla 6grenciler, misteri iliskileri siireglerini temel diizeyde degerlendirme,
miisteri verilerinin hizmet kalitesiyle iligkisini yorumlama ve turizm isletmelerinde etkili miisteri iligkileri
uygulamalarina iligkin beceri geligtirme imkani bulmaktadir.

TRM 4172 —- CUSTOMER RELATIONSHIP MANAGEMENT APPLICATIONS IN TOURISM (1 Theoretical /
2 Practical / 2 Credits):

This course aims to provide students with a general understanding of the basic functions and application areas of
customer relationship management in tourism businesses. The course covers customer information, customer
satisfaction, loyalty, complaint management, post-service communication, digital customer records, and customer
experience management. Through practical activities, students have the opportunity to evaluate customer
relationship processes at a basic level, interpret the relationship between customer data and service quality, and
develop skills related to effective customer relationship management practices in tourism businesses.

TRM 4174 — DIiJITAL PAZARLAMA (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin dijital pazarlama kavramini ve turizm isletmeleri agisindan Onemini genel diizeyde
kavramalarini amaglamaktadir. Ders kapsaminda dijital pazarlama kanallari, sosyal medya, web tabanli tanitim,
¢evrim i¢i miisteri davranisi, igerik yonetimi, dijital marka iletisimi ve dijital kampanya siirecleri genel hatlarryla
ele alinmaktadir. Ogrenciler, turizm iiriin ve hizmetlerinin dijital ortamda tamitimmi degerlendirme, dijital
pazarlama araglarinin misteri iligkileri ve marka algisi tizerindeki etkisini yorumlama ve dijital pazarlamaya iliskin
temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4174 — DIGITAL MARKETING (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the concept of digital marketing and its
importance for tourism businesses. The course broadly covers digital marketing channels, social media, web-based
promotion, online customer behavior, content management, digital brand communication, and digital campaign
processes. Students gain the ability to evaluate the promotion of tourism products and services in digital
environments, interpret the impact of digital marketing tools on customer relations and brand perception, and
develop basic awareness of digital marketing.

TRM 4176 — TURIZMDE KUCUK VE ORTA BUYUKLUKTEKI GiRiSIMLER (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin turizm sektoriinde kiiciik ve orta biiyiikliikteki girisimlerin yapisini, isleyisini ve sektorel
onemini genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda girisimcilik, kiigiik isletme yonetimi, yerel
isletmeler, hizmet kalitesi, finansal siirdiiriilebilirlik, pazarlama, insan kaynaklari ve rekabet kosullart genel
hatlartyla ele alinmaktadir. Ogrenciler, turizmde kiiciik ve orta olgekli isletmelerin destinasyon ekonomisine
katkisin1 degerlendirme, girisimlerin karsilasabilecegi temel sorunlari yorumlama ve kiiciik isletme yOnetimine
iligskin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4176 — SMALL & MEDIUM ENTERPRISES AND ENTREPRENEURSHIP IN TOURISM (3 Theoretical /
3 Credits):

This course aims to provide students with a general understanding of the structure, operation, and sectoral
importance of small and medium-sized enterprises in the tourism sector. The course broadly covers
entrepreneurship, small business management, local businesses, service quality, financial sustainability, marketing,
human resources, and competitive conditions. Students gain the ability to evaluate the contribution of small and
medium-sized enterprises to destination economies, interpret the basic challenges that enterprises may face, and



develop basic awareness of small business management.
TRM 4178 - EGLENCE VE REKREASYON YONETIMI (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin eglence ve rekreasyon hizmetlerinin turizm sektorii i¢indeki yerini ve yonetim siireglerini
genel diizeyde kavramalarini amaglamaktadir. Ders kapsaminda bos zaman, rekreasyon, animasyon, eglence
hizmetleri, etkinlik planlama, ziyaret¢i deneyimi, giivenlik, hizmet kalitesi ve rekreasyon alanlarmin yonetimi gibi
temel konular ele alinmaktadir. Ogrenciler, eglence ve rekreasyon faaliyetlerinin misafir memnuniyeti ve
destinasyon ¢ekiciligine katkisini degerlendirme, hizmet siireglerini genel gercevede yorumlama ve rekreasyon
yonetimine iligkin temel farkindalik gelistirme becerisi kazanmaktadir.

TRM 4178 — LEISURE AND RECREATION MANAGEMENT (3 Theoretical / 3 Credits):

This course aims to provide students with a general understanding of the role and management processes of
entertainment and recreation services in the tourism sector. The course covers key topics such as leisure, recreation,
animation, entertainment services, event planning, visitor experience, safety, service quality, and management of
recreation areas. Students gain the ability to evaluate the contribution of entertainment and recreation activities to
guest satisfaction and destination attractiveness, interpret service processes within a general framework, and
develop basic awareness of recreation management.

TRM 4180 — OZEL ILGI TURIZMIi (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin kitle turizminden ilgi odakli seyahat bigimlerine yonelisi ve ozel ilgi turizminin temel
dinamiklerini kavramalarin1 amaglamaktadir. Ders kapsaminda doga, gastronomi, spor, wellness, karanlik turizm ve
benzeri ozel ilgi turizmi tiirleri; turist motivasyonlari, pazar ihtiyaglari, destinasyon kaynaklari, operasyonel
yonetim siiregleri ve siirdiiriilebilir {iriin geligtirme yaklagimlart ele alinmaktadir. Proje temelli ¢aligmalar
araciligryla ogrenciler, segilen bir destinasyonda kaynaklar1 degerlendirme, nis turizm iiriinii gelistirme, fizibilite
mantigin1 yorumlama ve siirdiiriilebilir turizm gelisimine yonelik oneriler sunma becerisi kazanmaktadir.

TRM 4180 — SPECIAL INTEREST TOURISM (3 Theoretical / 3 Credits):

This course aims to provide students with an understanding of the shift from mass tourism to interest-driven forms
of travel and the basic dynamics of special interest tourism. The course covers nature, gastronomy, sport, wellness,
dark tourism and similar forms of special interest tourism; tourist motivations, market needs, destination resources,
operational management processes, and sustainable product development approaches. Through project-based
studies, students gain the ability to evaluate resources in a selected destination, develop a niche tourism product,
interpret feasibility logic, and present recommendations for sustainable tourism development.

TRM 4182 — TUKETICi DAVRANISI (3 Teorik / 3 Kredi):

Bu ders, O6grencilerin tiiketici davranisi ilkelerini ve bu ilkelerin pazarlama kararlari agisindan Onemini
kavramalarin1 amaglamaktadir. Ders kapsaminda tiiketici ihtiyaglari, karar verme siiregleri, pazar bdliimlendirme,
hedef miisteri, pazarlama karmasi, ¢evresel faktorler, alici-satic iletisimi, tiiketici arastirmalar1 ve kiiresel baglamda
tiiketici davramigini etkileyen unsurlar ele alinmaktadir. Ogrenciler, tiiketici davranislarimi sistematik bigimde
degerlendirme, tiiketici bilgilerini pazarlama stratejileriyle iliskilendirme, rekabet¢i pazarlama kararlarimi
yorumlama ve tiiketici davranisina iligkin etik konular1 degerlendirme becerisi kazanmaktadir.

TRM 4182 —- CONSUMER BEHAVIOUR (3 Theoretical / 3 Credits):

This course aims to provide students with an understanding of consumer behavior principles and their importance
for marketing decisions. The course covers consumer needs, decision-making processes, market segmentation,
target customers, the marketing mix, environmental factors, buyer-seller communication, consumer research, and
factors influencing consumer behavior in a global context. Students gain the ability to evaluate consumer behavior
systematically, relate consumer information to marketing strategies, interpret competitive marketing decisions, and
assess ethical issues related to consumer behavior.



TRM 4186 - GONULLU CALISMALAR VE TOPLUMSAL KATKI (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin goniilliiliik, sosyal katilim ve toplumsal sorumluluk kavramlarini tanimalarini ve bu
kavramlari turizm sektoriiyle iliskilendirmelerini amaglamaktadir. Ders kapsaminda goniillii ¢alisma, sivil katilim,
sosyal sorumluluk, toplumsal katki, proje fikri gelistirme ve proje ici-disi iletisim siiregleri ele alimmaktadir.
Ogrenciler, goniilliilik uygulamalarmin énemini kavrama, goniillii ¢aligmalara yénelik olumlu tutum gelistirme,
sosyal sorumluluk temelli proje fikirleri olusturma ve farkli paydaslarla etkili iletisim kurma becerisi
kazanmaktadir.

TRM 4186 — COMMUNITY ENGAGEMENT AND VOLUNTARY WORK (3 Theoretical / 3 Credits):

This course aims to introduce students to the concepts of volunteering, social participation, and social responsibility
and to relate these concepts to the tourism sector. The course covers volunteer work, civic engagement, social
responsibility, social contribution, project idea development, and communication processes within and outside
projects. Students gain the ability to understand the importance of volunteering practices, develop a positive
attitude toward volunteer work, create social responsibility-based project ideas, and communicate effectively with
different stakeholders.

TRM 4188 — TURIZMDE COGRAFI BiLGi SISTEMi UYGULAMALARI (2 Teorik / 1 Pratik / 3
Kredi):

Bu ders, Ogrencilerin cografi bilgi sistemlerinin turizm alanindaki kullanimini ve mekansal verinin karar
stireglerindeki dnemini genel diizeyde kavramalarimi amaglamaktadir. Ders kapsaminda harita okuma, mekansal
veri, destinasyon kaynaklarmin konumlandirilmasi, turizm rotalari, ziyaretci hareketliligi, destinasyon planlama ve
temel CBS uygulamalar1 ele almmmaktadir. Uygulama boyutu aracilifiyla dgrenciler, turizmle iliskili mekansal
bilgileri temel diizeyde degerlendirme, harita tabanli diisiinme becerisi gelistirme ve CBS uygulamalarinin turizm
yonetimine katkisini yorumlama imkan: bulmaktadir.

TRM 4188 — GEOGRAPHICAL INFORMATION SYSTEM IN TOURISM (2 Theoretical / 1 Practical / 3
Credits):

This course aims to provide students with a general understanding of the use of geographic information systems in
tourism and the importance of spatial data in decision-making processes. The course covers map reading, spatial
data, location of destination resources, tourism routes, visitor mobility, destination planning, and basic GIS
applications. Through practical activities, students have the opportunity to evaluate tourism-related spatial
information at a basic level, develop map-based thinking skills, and interpret the contribution of GIS applications to
tourism management.

TRMCOOP 4011 — ULUSLARARASI ORTAK EGITiM I (40 Pratik /20 Kredi):

Bu ders, Turizm sletmeciligi dgrencilerinin akademik bilgilerini uluslararasi turizm ve konaklama sektériinde uzun
donemli ve tam zamanli is deneyimiyle biitiinlestirmelerini amaglamaktadir. Ders kapsaminda 6grenciler otel, tatil
koyi, seyahat isletmesi, yiyecek-igecek birimi, misafir iliskileri, 6n biiro, satis-pazarlama veya operasyonel hizmet
alanlarinda aktif gorev alarak sektorel isleyisi yerinde deneyimlemektedir. Ayrica ¢ok kiiltiirlii ekiplerde ¢alisma,
kurumsal iletisim, hizmet kalitesi, problem ¢dzme, kriz yonetimi ve siirdiiriilebilir turizm uygulamalarina katki
sunma becerileri gelistirilmektedir.

TRMCOOP 4011 — INTERNATIONAL COOPERATIVE EDUCATION I (40 Practical / 20 Credits):

This course aims to integrate Tourism Management students’ academic knowledge with long-term, full-time work
experience in the international tourism and hospitality sector. Within the scope of the course, students actively take
part in hotels, resorts, travel businesses, food and beverage units, guest relations, front office, sales-marketing, or
operational service areas and experience sectoral operations in a real work environment. In addition, students
develop skills in working within multicultural teams, corporate communication, service quality, problem solving,
crisis management, and contributing to sustainable tourism practices.



TRMCOOP 4012 — ULUSLARARASI ORTAK EGITIiM II (40 Pratik / 20 Kredi):

Bu ders, 6grencilerin uluslararasi turizm ve konaklama isletmelerinde edindikleri mesleki deneyimi daha ileri
diizeye tasimalarini ve operasyonel siireclerde daha fazla sorumluluk iistlenmelerini amaglamaktadir. Ders
kapsaminda Ogrenciler misafir iliskileri, 6n biiro, satig-pazarlama, yiyecek-igecek hizmetleri, rezervasyon,
operasyon takibi, kalite yOnetimi, departmanlar arast koordinasyon ve hizmet siireclerinin iyilestirilmesi gibi
alanlarda uygulamali gorevler {iistlenmektedir. Program sonunda Ogrenciler, kazandiklari uluslararasi sektor
deneyimini akademik standartlara uygun bir rapor ve sunum araciligiyla degerlendirerek mesleki gelisimlerini
biitiinciil bigimde ortaya koymaktadir.

TRMCOOP 4012 — INTERNATIONAL COOPERATIVE EDUCATION II (40 Practical / 20 Credits):

This course aims to advance students’ professional experience gained in international tourism and hospitality
businesses and to enable them to assume greater responsibility in operational processes. Within the scope of the
course, students undertake practical duties in areas such as guest relations, front office, sales-marketing, food and
beverage services, reservations, operational follow-up, quality management, interdepartmental coordination, and
improvement of service processes. At the end of the program, students evaluate their international sector experience
through a report and presentation prepared in accordance with academic standards and present their professional
development in a comprehensive manner.



GROUP-2 iSLETME MESLEKIi EGIiTiM

GROUP-2 VACATIONAL EDUCATION ELECTIVES

TRM 4250 - GOLGE YONETICILIK (1 Teorik / 15 Pratik / 8 Kredi):

Bu ders, Ogrencilerin sektdrde deneyimli bir yoneticinin yaninda c¢alisarak yonetsel becerileri dogrudan
gozlemlemelerini ve deneyimlemelerini amaglamaktadir. Ders kapsaminda 6grenciler haftada en az {i¢ giin sektor
icinde aktif olarak yer almakta, yonetsel karar alma siireglerini, operasyonel takip mekanizmalarini, iletisim ve
koordinasyon stireglerini gdzlemlemekte ve haftalik raporlar araciligiyla deneyimlerini degerlendirmektedir. Ders,
ogrencilerin yoneticilik diizeyinde mesleki farkindalik ve uygulamali deneyim kazanmalarini saglamaktadir.

TRM 4250 - MANAGEMENT SHADOWING (1 Theoretical / 15 Practical / 8 Credits):

This course aims to enable students to directly observe and gain hands-on experience with managerial skills by
working alongside an experienced manager in the industry. As part of the course, students actively participate in the
industry for at least three days a week, observing managerial decision-making processes, operational monitoring
mechanisms, and communication and coordination processes, and evaluating their experiences through weekly
reports. The course ensures that students gain professional awareness and practical experience at the managerial
level.



GRUP-3 MODERN DIiLLER
GROUP-3 MODERN LANGUAGES

CHI 201 - CINCE I (3 Teorik / 3 Kredi):

Bu ders, dgrencileri modern standart Cince, diger adiyla Mandarin Cincesi ile tanigtirmayi amaglayan giris
diizeyinde bir derstir. Ders kapsaminda Pinyin romanizasyonu, temel telaffuz kurallari, baslangi¢ diizeyinde
okuma-yazma becerileri, temel kelime bilgisi ve basit iletisim kaliplar1 ele alinmaktadir. Ogrenciler, Cince
konusma, dinleme, okuma ve yazma alanlarinda temel yeterlilik kazanarak basit iletisim ihtiyaglarini
karsilayabilecek diizeyde dil becerisi gelistirmektedir.

CHI 201 — CHINESE I (3 Theory / 3 Credits):

This is an introductory-level course that aims to introduce students to Modern Standard Chinese, also known as
Mandarin Chinese. The course covers Pinyin romanization, basic pronunciation rules, introductory reading and
writing skills, basic vocabulary, and simple communication patterns. Students develop basic proficiency in Chinese
speaking, listening, reading, and writing, enabling them to meet simple communication needs.

GRM 201 - ALMANCA I (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin Avrupa Dil Olgiitleri dogrultusunda Al seviyesinde temel Almanca dil becerileri
kazanmalarin1 amaglamaktadir. Ders kapsaminda iilkeler, milletler, meslekler, aile, duygular, yiyecek ve igecekler,
renkler, giyim ve giinliik rutinler gibi baslangig diizeyindeki iletisim konulari ele alinmaktadir. Ogrenciler,
Almanca temel kelime bilgisi ve dil bilgisi yapilariyla basit ciimleler kurma, kendini tanitma ve giinliik yasamda
temel diizeyde iletisim kurma becerisi kazanmaktadir.

GRM 201 - GERMAN I (3 Theory / 3 Credits):

This course aims to provide students with basic German language skills at the Al level in line with the Common
European Framework of Reference for Languages. The course covers beginner-level communication topics such as
countries, nationalities, professions, family, emotions, food and beverages, colors, clothing, and daily routines.
Students gain the ability to form simple sentences using basic German vocabulary and grammar structures,
introduce themselves, and communicate at a basic level in daily life.

RUS 201 - RUSCA I (3 Teorik / 3 Kredi):

Bu ders, 6grencilerin Avrupa Ortak Dil Referans Cergevesi kapsaminda Al diizeyinde temel Rusga dil becerileri
kazanmalarin1 amaglamaktadir. Ders kapsaminda Rus alfabesi, telaffuz, temel kelime bilgisi, baslangi¢ diizeyi dil
bilgisi yapilari, basit okuma, yazma, dinleme ve konusma calismalar ele alinmaktadir. Ogrenciler, temel giinliik
ifadeleri anlama, kendilerini basit climlelerle ifade etme ve baslangi¢c diizeyinde Rusca iletisim kurma becerisi
kazanmaktadir.

RUS 201 — RUSSIAN I (3 Theory / 3 Credits):

This course aims to provide students with basic Russian language skills at the A1 level within the framework of the
Common European Framework of Reference for Languages. The course covers the Russian alphabet,
pronunciation, basic vocabulary, introductory grammar structures, and simple reading, writing, listening, and
speaking activities. Students gain the ability to understand basic everyday expressions, express themselves in
simple sentences, and communicate in Russian at a beginner level.

SPA 201 — ISPANYOLCA I (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Avrupa Birligi Dil Olgiitleri dogrultusunda baslangi¢ diizeyinde Ispanyolca dil becerileri
kazanmalarin1 amaglamaktadir. Ders kapsaminda temel kelime bilgisi, temel dil bilgisi yapilari, tilkeler, uyruklar,
meslekler, aile, ev, mobilyalar ve sayilar gibi giinliik iletisimde kullanilan konular ele alinmaktadir. Ogrenciler,
baslangig diizeyinde Ispanyolca okuyabilme, yazabilme, dinleyebilme ve basit konusmalar yapabilme becerisi



kazanmaktadir.
SPA 201 — SPANISH I (3 Theory / 3 Credits):

This course aims to provide students with beginner-level Spanish language skills in line with the Common
European Framework of Reference for Languages. The course covers basic vocabulary, basic grammar structures,
and topics used in daily communication such as countries, nationalities, professions, family, home, furniture, and
numbers. Students gain the ability to read, write, listen, and engage in simple conversations in Spanish at a beginner
level.

CHI 202 - CINCE II (3 Teorik / 3 Kredi):

Bu ders, Cince I dersinin devami niteliginde olup 6grencilerin temel Cince iletisim becerilerini gelistirmeyi
amaclamaktadir. Ders kapsaminda giinliik yasamla ilgili yeme-igme, alisveris, fiyat sorma, ulagim, konaklama yeri
ve adres ifadeleri gibi konular ele alimaktadir. Ogrenciler, daha karmasik ciimle yapilarini anlama ve kullanma,
temel konusmalara katilma ve Cin kiiltiirii ile kendi kiiltiirlerini kargilastirma becerisi kazanmaktadir.

CHI 202 — CHINESE II (3 Theory / 3 Credits):

This course is a continuation of Chinese I and aims to develop students’ basic Chinese communication skills. The
course covers topics related to daily life such as eating and drinking, shopping, asking prices, transportation,
accommodation, and address expressions. Students gain the ability to understand and use more complex sentence
structures, participate in basic conversations, and compare Chinese culture with their own culture.

GRM 202 — ALMANCA 1II (3 Teorik / 3 Kredi):

Bu ders, Almanca I dersinin devamui olarak dgrencilerin Al seviyesinde Almanca iletigsim becerilerini gelistirmeyi
amaclamaktadir. Ders kapsaminda meslekler, yolculuk, saglik ve hastalik, sehir yasami, aligveris, giyim ve
kutlamalar gibi giinliik yasam konular1 ele alinmaktadir. Ogrenciler, temel Almanca dil bilgisi yapilarini kullanarak
giinliik iletisim durumlarinda kendilerini ifade etme, soru sorma ve basit metinleri anlama becerisi kazanmaktadir.

GRM 202 - GERMAN II (3 Theory / 3 Credits):

This course is a continuation of German I and aims to develop students’ German communication skills at the Al
level. The course covers daily life topics such as professions, travel, health and illness, city life, shopping, clothing,
and celebrations. Students gain the ability to express themselves in daily communication situations, ask questions,
and understand simple texts by using basic German grammar structures.

RUS 202 — RUSCA II (3 Teorik / 3 Kredi):

Bu ders, Rusca I dersinde edinilen temel dil becerilerini gelistirmeyi amaglamaktadir. Ders kapsaminda Al
diizeyinin devami niteliginde temel dil bilgisi kaliplar1, giinliik yasamda kullanilan kelime ve ifadeler, okuma,
yazma, dinleme ve konusma uygulamalari ele alinmaktadir. Ogrenciler, basit iletisim durumlarinda Rusga ciimle
kurma, temel metinleri anlama ve giinliik konusmalara katilma becerilerini gelistirmektedir.

RUS 202 — RUSSIAN II (3 Theory / 3 Credits):

This course aims to develop the basic language skills acquired in Russian I. The course covers basic grammar
patterns as a continuation of the Al level, vocabulary and expressions used in daily life, and reading, writing,
listening, and speaking practices. Students develop their ability to form Russian sentences in simple communication
situations, understand basic texts, and participate in daily conversations.

SPA 202 — ISPANYOLCA II (3 Teorik / 3 Kredi):

Bu ders, Ispanyolca I dersinin devami niteliginde olup égrencilerin Al diizeyinde Ispanyolca iletisim becerilerini
gelistirmeyi amaglamaktadir. Ders kapsaminda baslangi¢ seviyesinde iletisim kurmaya yonelik kelime bilgisi,



temel dil bilgisi yapilari, kisa metinleri anlama, soru sorma, sorulara cevap verme, dinleme parcalarindaki temel
diisiinceyi belirleme ve basit yazili ifadeler olusturma konular1 ele alinmaktadir. Ogrenciler, giinliik yasamda temel
diizeyde Ispanyolca iletisim kurma ve okuma, yazma, dinleme, konusma becerilerini biitiinciil bicimde kullanma
becerisi kazanmaktadir.

SPA 202 — SPANISH II (3 Theory / 3 Credits):

This course is a continuation of Spanish I and aims to develop students’ Spanish communication skills at the Al
level. The course covers vocabulary for beginner-level communication, basic grammar structures, understanding
short texts, asking questions, answering questions, identifying the main idea in listening passages, and producing
simple written expressions. Students gain the ability to communicate in Spanish at a basic level in daily life and to
use reading, writing, listening, and speaking skills in an integrated manner.

CHI 301 — CINCE III (3 Teorik / 3 Kredi):

Bu ders, Mandarin Cincesinde A2 seviyesine gegisin ilk asamasi olarak dgrencilerin konusma, dinleme, okuma ve
yazma becerilerini gelistirmeyi amaglamaktadir. Ders kapsaminda CHI 201 ve CHI 202 derslerinde edinilen
iletisim becerileri pekistirilmekte; bilesik ve karmagsik ciimle yapilari, giinliik yasam, doga ve temel konularla ilgili
sozlii ve yazili anlatim ¢ahigmalari yapilmaktadir. Ogrenciler, Cince konusmalar1 baslatma ve siirdiirme, kisa
metinleri okuma-yazma ve daha etkili iletisim kurma becerisi kazanmaktadir.

CHI 301 — CHINESE III (3 Theory / 3 Credits):

This course aims to develop students’ speaking, listening, reading, and writing skills as the first stage of transition
to the A2 level in Mandarin Chinese. The course reinforces the communication skills acquired in CHI 201 and CHI
202 and includes oral and written expression activities related to compound and complex sentence structures, daily
life, nature, and basic topics. Students gain the ability to initiate and maintain conversations in Chinese, read and
write short texts, and communicate more effectively.

GRM 301 — ALMANCA III (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Avrupa Dil Olgiitleri dogrultusunda A2 seviyesinde Almanca dil becerilerini gelistirmelerini
amaclamaktadir. Ders kapsaminda varis, ev, yeme-igme, ¢alisma hayati, spor ve fitness, egitim ve kariyer, partiler
ve hediyeler gibi konular ele alinmaktadir. Ogrenciler, Almanca kelime bilgisi, dil bilgisi ve iletisim becerilerini
gelistirerek glinliikk ve mesleki baglamlarda daha etkili iletisim kurma becerisi kazanmaktadir.

GRM 301 - GERMAN III (3 Theory / 3 Credits):

This course aims to develop students’ German language skills at the A2 level in line with the Common European
Framework of Reference for Languages. The course covers topics such as arrival, home, eating and drinking,
working life, sports and fitness, education and career, parties, and gifts. Students develop their German vocabulary,
grammar, and communication skills, gaining the ability to communicate more effectively in daily and professional
contexts.

RUS 301 — RUSCA III (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin Al diizeyindeki Rusca bilgilerini pekistirerek iletisim becerilerini daha ileri diizeye
tasimalarin1 amaglamaktadir. Ders kapsaminda temel Rusga dil bilgisi yapilarinin kullanimi, giinlitk yasamla iliskili
kelime ve ifadeler, okuma-anlama, yazili anlatim, konusma ve dinleme ¢aligmalar1 ele alinmaktadir. Ogrenciler,
edindikleri dil bilgisi kaliplarin1 kullanarak daha diizenli ciimleler kurma ve temel diizeyde Rusca iletisimi
stirdiirebilme becerisi kazanmaktadir.

RUS 301- RUSSIAN III (3 Theory / 3 Credits):

This course aims to reinforce students’ Russian knowledge at the A1 level and further develop their communication
skills. The course covers the use of basic Russian grammar structures, vocabulary and expressions related to daily



life, reading comprehension, written expression, speaking, and listening activities. Students gain the ability to form
more organized sentences using the grammar patterns they have acquired and to maintain basic-level
communication in Russian.

SPA 301 — ISPANYOLCA III (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Avrupa Birligi Dil Olgiitleri dogrultusunda baslangi¢ diizeyinde Ispanyolca dil becerilerini
gelistirmelerini amaglamaktadir. Ders kapsaminda Al seviyesine uygun kelime bilgisi ve dil bilgisi yapilar1 ele
alinmakta; Ogrencilerin kisa metinlerde ana fikri bulma, belirli bilgilere ulasma, dinleme pargalarindaki temel
diistinceyi anlama ve sorulara uygun cevaplar verebilme becerileri gelistirilmektedir. Ayrica dgrenciler, yasadiklar
yer, sahip olduklar1 nesneler ve tanidiklar kisilerle ilgili basit sézlii ve yazili ifadeler kurarak giinliik yasamda
temel diizeyde Ispanyolca iletisim kurma becerisi kazanmaktadir.

SPA 301- SPANISH III (3 Theory / 3 Credits):

This course aims to develop students’ beginner-level Spanish language skills in line with the Common European
Framework of Reference for Languages. The course covers vocabulary and grammar structures appropriate to the
Al level and develops students’ ability to identify the main idea in short texts, locate specific information,
understand the main idea in listening passages, and provide appropriate answers to questions. Students also gain the
ability to communicate in Spanish at a basic level in daily life by forming simple oral and written expressions about
where they live, the objects they own, and the people they know.

CHI 302 - CINCE IV (3 Teorik / 3 Kredi):

Bu ders, CHI 301 dersinin devamu niteliginde olup 6grencilerin A2 diizeyindeki Cince dil becerilerini gelistirmeyi
amaclamaktadir. Ders kapsaminda A2 diizeyindeki dil bilgisi yapilar1 gozden gegirilmekte ve genisletilmekte;
ciimle kaliplari, deyimsel ifadeler, okuma ve konusma uygulamalari {izerinde durulmaktadir. Ogrenciler, daha ileri
diizeyde kelime ve temel yapilar i¢ceren Cince metinleri okuyabilme, sozlii anlatim becerilerini gelistirme ve giinliik
iletisim durumlarinda daha etkili ifade kurma becerisi kazanmaktadir.

CHI 302- CHINESE 1V (3 Theory / 3 Credits):

This course is a continuation of CHI 301 and aims to develop students’ Chinese language skills at the A2 level. The
course reviews and expands grammar structures at the A2 level and focuses on sentence patterns, idiomatic
expressions, reading, and speaking practices. Students gain the ability to read Chinese texts containing more
advanced vocabulary and basic structures, improve their oral expression skills, and communicate more effectively
in daily communication situations.

GRM 302 - ALMANCA 1V (3 Teorik / 3 Kredi):

Bu ders, ogrencilerin A2 seviyesinde Almanca iletisim becerilerini gelistirmelerini amaglamaktadir. Ders
kapsaminda hafta sonu etkinlikleri, kisisel esyalar, iletisim, ulasim, seyahat, para ve yasam durumlar1 gibi konular
ele alinmaktadir. Ogrenciler, Almanca okuma, yazma, dinleme ve konusma becerilerini gelistirerek giinliik yagam
ve seyahat baglamlarinda daha bagimsiz iletisim kurma becerisi kazanmaktadir.

GRM 302- GERMAN IV (3 Theory / 3 Credits):

This course aims to develop students’ German communication skills at the A2 level. The course covers topics such
as weekend activities, personal belongings, communication, transportation, travel, money, and living situations.
Students develop their German reading, writing, listening, and speaking skills, gaining the ability to communicate
more independently in daily life and travel contexts.



RUS 302 — RUSCA 1V (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Avrupa Ortak Dil Referans Cergevesi dogrultusunda A2 diizeyine gecis yapmalarini ve temel
Rusca iletisim becerilerini gelistirmelerini amaglamaktadir. Ders kapsaminda A2 diizeyinin ilk asamasina yonelik
kelime bilgisi, dil bilgisi yapilari, okuma, yazma, dinleme ve konusma etkinlikleri ele alinmaktadir. Ogrenciler,
giinliik iletisim durumlarinda daha kapsamli ifadeler kullanma, temel metinleri yorumlama ve Rusca iletisim
becerilerini gelistirme imkani bulmaktadir.

RUS 302- RUSSIAN IV (3 Theory / 3 Credits):

This course aims to help students transition to the A2 level in accordance with the Common European Framework
of Reference for Languages and to develop their basic Russian communication skills. The course covers
vocabulary, grammar structures, reading, writing, listening, and speaking activities for the initial stage of the A2
level. Students have the opportunity to use more comprehensive expressions in daily communication situations,
interpret basic texts, and improve their Russian communication skills.

SPA 302 — ISPANYOLCA IV (3 Teorik / 3 Kredi):

Bu ders, dgrencilerin Avrupa Birligi Dil Olgiitleri dogrultusunda A2 diizeyinde temel ispanyolca dil becerileri
kazanmalarin1 amaglamaktadir. Ders kapsaminda temel gereksinim diizeyinde iletisim kurmaya yardimci olacak
kelime bilgisi ve dil bilgisi yapilar1 ele almmaktadir. Ogrenciler, giinliik yasamda karsilasabilecekleri temel
konularda Ispanyolca iletisim kurma, kisa metinleri anlama, basit ifadeler olusturma ve okuma, yazma, dinleme ve
konugma becerilerini biitiinciil bicimde gelistirme imkan1 bulmaktadir.

SPA 302- SPANISH IV (3 Theory / 3 Credits):

This course aims to provide students with basic Spanish language skills at the A2 level in line with the Common
European Framework of Reference for Languages. The course covers vocabulary and grammar structures that
support communication at the basic needs level. Students have the opportunity to communicate in Spanish on basic
topics they may encounter in daily life, understand short texts, produce simple expressions, and develop their
reading, writing, listening, and speaking skills in an integrated manner.



